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At JW Marriott,® we fill your journeys through life with 

everlasting moments that leave you richer. With culinary and cultural 

experiences that nourish your natural curiosity. And surroundings  

that nurture your need for well-being. Discover an enlightened view  

of the world at over 75 JW Marriott locations around the globe. 
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BAJA FRAÎCHE 
Nearly devastated by Hurricane 
Odile in 2014, Los Cabos 
has rebounded to find itself 
Mexico’s most thrilling resort 
destination once again.

58
MOODY HUES 
This year is all about the pairing 
of blush pink and tranquil blue, 
according to the color experts 
at Pantone. We forecast an 
ultraflattering outcome.

64
ALL THAT SPARKLES 
Must a sparkling wine come 
from a single region in France 
to be great? Some winemakers 
are challenging the notion with 
verve—and fizz.

How to wear Pantone’s 
colors of the year  
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DISTINCTIVE PRODUCTS,  
PEOPLE, IDEAS & STYLE
Discover the culinary wonders 
of Seoul and the top landmarks of 
Washington, D.C., then go on the 
road with a soul singer and find 
the best bags to carry you away. 

DEPARTMENTS

41
FOOD+DRINK
Smoking Hot
From complex cocktails to 
sophisticated desserts, smoke 
infusions are the latest trend to 
take the culinary world by storm. 

44
ARTS
Measuring Up
Bespoke suiting is no longer for 
the staid. A new generation of 
men—and women—discovers 
where to suit themselves.

46
WELL-BEING
Suite Success
Can’t find time to work out on 
the road? No sweat! A few simple 
tricks let you turn any hotel room 
into your own personal gym.

69
JW EXPERIENCE
Everything—when, where and 
how—you need to know about 
what makes a stay at any  
JW Marriott® hotel so memorable.

IN EVERY ISSUE

20  JW Experts
22  Contributors
24  Editor’s Letter
80  My Passion

56

ON THE COVER  
Balmy climes, undersea adventures and a buzzing 
cultural scene give a thrill to Los Cabos, page 50.
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OUR EXPERTS #EXPERIENCEJWM

AROMATHERAPY ASSOCIATES
Aromatherapy Associates is recognized 
as the global leader in authentic, luxurious 
and transformative aromatherapy body and 
skincare products that use only the highest 
quality botanicals and a deep knowledge 
of essential oils to o� er all-natural well-
ness experiences steeped in the traditional 
practice of aromatherapy. A range of new 
products has been designed to make the 
benefi ts of aromatherapy more accessible 
to more people: 2016 sees the launch of 
two Aromatherapy Bath Salts that combine 
pink Himalayan sea salt with Deep Relax 
and De-Stress Muscle essential oil blends, all 
expertly hand-blended in London.

ILLYCAFFÉ
Spring brings with it themes of renewal 
and inspiration, which can be unearthed 
in the paradises where co� ee is grown. 
JW Marriott and illy channel this idea 
through the lens of Sebastião Salgado’s new 
book, The Scent of a Dream, a photographic 
journey through co� ee-growing countries. 
April also marks the 25th anniversary of the 
Ernesto Illy Award for best quality co� ee 
grower in Brazil. It’s no coincidence that illy’s 
MonoArabica Brazil beans are a favorite of 
Master Barista Giorgio Milos for making his 
cold brew recipe highlighting dark chocolate 
taste notes. For more, visit illy.com.

JANE PACKER
The Jane Packer philosophy: Keep it sim-
ple, less is more, innovate not imitate. The 
world-renowned fl oral expert has partnered 
with JW Marriott to develop the hotels’ 
botanicals stylistic concepts to achieve a 
common botanical experience worldwide. 
This season, Jane Packer’s concepts for 
JW Marriott use nature—particularly the 
components of trees—as inspiration for 
both large- and small-scale designs. For 
more, please visit janepacker.com.

COLIN COWIE
As an experiential artist, Colin Cowie is 
inspired by everything around him, which 
has made the 12.5 million miles he’s traveled 
around the world the greatest source of his 
fertile imagination. On behalf of JW Marriott, 
Colin and his team recently traveled to Dubai 
for the fi lming of “Two Bellmen 2,” the sequel 
to a short action comedy movie released 
last year. Colin continues to create the most 
fabulous weddings and events for his clients 
around the world, whether a Team Cowie 
creation or the very special Signature Cowie 
Celebration. For more, visit colincowie.com. 

CHRISTIE’S
April 2016 kicks o�  with a sale of Books and 
Manuscripts at Christie’s in New York, followed 
by the Photographs sale, including works from 
the 19th and early 20th centuries plus modern 
and contemporary photographs. In mid-April, 
The Exceptional Sale o� ers the fi nest furniture 
and objects in the history of European deco-
rative arts, as well as the New York sales of 
Antiquities, Sculptures, Old Master Paintings, 
and Japanese and Korean Art. The month con-
cludes with the sales of Russian Art, Silver, 19th 
Century European Art, and Prints and Multiples 
of original limited-edition prints by artists such 
as Picasso, Chagall, Matisse, Miró and Warhol. 
For more, visit christies.com. 

THE JOFFREY BALLET
The Jo� rey Ballet will close its 60th 
anniversary season with the enchanting, full-
length ballet Cinderella. This family-friendly 
production, choreographed by Sir Frederick 
Ashton in 1948, features the hilariously 
wicked stepsisters, a handsome prince, 
lavish sets and costumes, and live music by 
the Chicago Philharmonic Orchestra playing 
the famous Prokofi ev score. Watch this fairy 
tale come to life at the historic Auditorium 
Theatre, May 11–22, 2016. For more, please 
visit jo� rey.org/cinderella. 
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#EXPERIENCEJWM

Instagram Your  
JW Experiences 

The best moments at JW Marriott deserve  
to be shared. Visit @JWMarriottHotels.

We're thrilled that our JW Marriott guests love to share their  
passion for travel as much as we do. Here are just a few of our 
favorite Instagram images shared from around the globe. Show us 
where your travels have taken you: Share your most cherished  
JW Marriott moments using #ExperienceJWM, and you just might 
see one of your most picturesque memories in the pages of JWM.

Visit www.ExperienceJWM.com for #ExperienceJWM Terms & Conditions. 

JANE PACKER
The Jane Packer philosophy: Keep it sim-
ple, less is more, innovate not imitate. The 
world-renowned floral expert has partnered 
with JW Marriott to develop the hotels’ 
botanicals stylistic concepts to achieve a 
common botanical experience worldwide. 
This season, Jane Packer’s concepts for  
JW Marriott use nature—particularly the 
components of trees—as inspiration for 
both large- and small-scale designs. For 
more, please visit janepacker.com.

CLOCKWISE FROM TOP LEFT
1.  JW Marriott Phuket Resort & Spa
2. JW Marriott Venice Resort & Spa

3.  JW Marriott El Convento Cusco
4.  JW Marriott Tucson Starr Pass 

Resort & Spa
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Jessica Sample
PHOTOGRAPHER

Jessica Sample (“Baja Fraîche,” 
page 50) grew up in Los 
Angeles, where she is currently 
based. She has been traveling 
and taking pictures since child-
hood, when she accompanied 
her parents with her camera to 
places such as Bhutan, Tibet, 
Africa, Europe and Indonesia. 
Before coming home to 
California, she was the deputy 
photo editor at Travel + Leisure 
and a frequent photographer 
for the magazine. She has a 
bachelor’s degree from Brown 
University and has studied at 
the International Center of 
Photography. Selected clients 
include Travel + Leisure, Condé 
Nast Traveller (UK), Coastal 
Living, National Geographic 
Traveler, Food & Wine, Bon 
Appétit, People, Lonny and GQ.

Marcus Teo
FASHION CREATIVE DIRECTOR

A childhood spanning three 
continents launched a desire to 
travel for Marcus Teo (“Moody 
Hues,” page 58), who takes in 
visual and sensual inspiration 
everywhere he goes. For more 
than 20 years, he has dedicated 
his creative vision to the worlds 
of fashion, the arts, media and 
entertainment. An early stint at 
Mirabella while studying film at 
NYU captured his attention and 
was followed by a position as 
fashion director at W. Teo was 
most recently the VP, Global 
Creative Director at Georg 
Jensen, the hallowed silver and 
design company. Whatever the 
medium, the stories are the 
constant, spanning continents, 
time and space. Mix that with 
a wealth of characters, and the 
combination always makes for a 
fantastic visual tale.

Jessica Johnson
WRITER

As copy director for Hudson’s 
Bay, North America’s oldest 
company, Jessica Johnson 
(“Measuring Up,” page 44) has 
named everything from teddy 
bears to a popular blog, “Stripe 
Spotting,” which posts world-
wide sightings of the company’s 
iconic stripes. Formerly a style 
editor and an award-winning 
journalist, she has written about 
shopping as a columnist for 
Lucky and The Globe and Mail, 
Canada’s national newspaper. 
Originally from Toronto, she 
has covered the fashion scene 
in Milan, Hong Kong, London 
and Paris. She currently spends 
her days in the New York Public 
Library, where she is writing a 
book about consumer theory.

Polly Brewster
WRITER

Polly Brewster (“Baja Fraîche,” 
page 50) is a Brooklyn-based 
writer and editor who never 
tires of getting on airplanes. 
While her trips often take her 
to frosty mountain locales, 
she was happy to trade in her 
snowboard for a snorkel in Los 
Cabos. “There are amazing 
swimming spots tucked into 
little coves, and you can liter-
ally walk right into the water, 
look down and see hundreds 
of tropical fish,” she says. A 
former editor at O, The Oprah 
Magazine, she has written for 
InStyle, Publishers Weekly,  
Entrepreneur and a variety of 
lifestyle websites and blogs. 
When she’s not traveling, she 
can be found riding her single-
speed bike in Brooklyn or 
attending yet another concert 
at Manhattan’s City Winery.

CONTRIBUTORS
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EDITOR’S LETTER

It is springtime where I live in Washington, D.C., unquestionably the 
most magnificent season to be in the U.S. capital as either a resident 
or visitor. I have lived here for 20 years and never tire of watching 
the colorful spectacle of the cherry blossoms in full bloom, hiking 

along the Potomac River and window shopping along the quaint streets 
of historic Georgetown. And yet, with this issue of JWM, where our 
featured destination is Los Cabos, Mexico — home to the brand-new  
JW MARRIOTT LOS CABOS BEACH RESORT & SPA — I find myself 
easily distracted by one of my all-time favorite beach destinations.

Los Cabos, located at the southern tip of the arid Baja Peninsula, is 
really the tale of two towns: the party-friendly Cabo San Lucas to the 
west and the quieter, less touristy San José del Cabo to the east. It is the 
latter where over the course of eight visits I have discovered a setting of 
pure beauty— a quiet and gentle place that allows our luxurious resort 
to blend seamlessly into the natural surroundings. The colonial mission 
village features cobblestone streets and a town square, plus plenty of 
art galleries to stoke the passion of both casual and avid collectors. 
Authentic taquerias and family owned restaurants rely on the Pacific 
Ocean’s fresh bounty to feed hungry patrons. And if you can manage to 
book a table in advance at the very close by, open-air Flora Farm, the 
brief bumpy drive over the mountain is well worth the experience of 
true farm-to-table dining on this 10-acre desert garden oasis. Or, enjoy a 
culinary adventure at the resort’s Café des Artistes, a signature restaurant 
by chef Thierry Blouet that exquisitely blends Mexican influences with 
French techniques in a setting highlighted by awe-inspiring views of the 
Sea of Cortez.

But back to reality and my own hometown, which is also featured in 
this issue as the quintessential city to visit. Indeed, the many monuments 
are majestic, most of the museums are free and the city has risen in 
stature as a hot restaurant scene. What gives me the greatest pride about 
Washington, D.C., though, is that it is the birthplace of the company I 
work for, as well as home to the first JW Marriott hotel, which opened 
more than 30 years ago as a tribute to our company’s founder, J. Willard 
Marriott, who always expressed genuine warmth and affection for both 
his guests and associates. Certainly this city has changed over the course 
of time. But when a guest walks through the doors of the JW Marriott 
hotel in Washington, D.C.— or anywhere else in the world for that 
matter — I can assure you that Mr. Marriott’s legacy will always be felt.

The new JW MARRIOTT LOS CABOS BEACH 
RESORT & SPA welcomes guests to bask in the 

area’s natural beauty and new culinary scene.

MITZI GASKINS 
VICE PRESIDENT, LUXURY BRANDS 
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Our Waterfall Collection 
comes in several styles  

and sizes and is  
available in 14K Yellow,  

White or Rose Gold

OAHU: Ala Moana Center • Outrigger Waikiki on Kalakaua Avenue • Waikiki Beach Walk • Hilton Hawaiian Village • Polynesian Cultural Center 
MAUI: �e Shops at Wailea • Whalers Village • Front Street • Lahaina Cannery • Queen Ka‘ahumanu Center • Hyatt Regency Maui • Grand Wailea Resort 

KAUAI: Poipu Shopping Village • Grand Hyatt Kauai  
BIG ISLAND OF HAWAII: Kona Marketplace • Kings’ Shops • Hilton Waikoloa Village 

NORWEGIAN CRUISE LINE: Pride of America

BOSTON: Natick Mall • Northshore Mall     CHICAGO: Woodfield Mall     DALLAS: NorthPark Center      
DENVER: Cherry Creek Shopping Center     LAS VEGAS: Grand Canal Shoppes at �e Venetian     LOS ANGELES: Glendale Galleria  

NEW YORK: Roosevelt Field     PHILADELPHIA: �e Plaza at King of Prussia     PLEASANTON: Stoneridge Mall  
PORTLAND: Washington Square     SAN DIEGO: Fashion Valley • Horton Plaza    SAN FRANCISCO: PIER 39     SAN JOSE: Valley Fair 

SEATTLE: Bellevue Square     WASHINGTON, D.C.: Tysons Corner Center

NaHoku.com   •   1-866-799-8310

NAHO-10226_OpalWaterfall_Lite-JWMarriott.indd   1 2/24/16   8:56 AMRCSP1600_NaHoku.indd   1 2/24/16   4:06 PM
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BAG CHECK
1. Carry on with this leather tote 
by Anya Hindmarch, debossed 

with a gentle reminder to turn off 
electronic devices—or at least 
practice good mobile manners 

(US$2,450, barneys.com).  
2. Good for the long haul, this 
canvas and leather briefcase 

from J.W. Hulme Co. comes with 
a lifetime guarantee (US$425, 
jwhulmeco.com). 3. Indulge a 

flight of fancy with Bally’s strap-
happy suitcase, a refreshed retro 
style that winks at the past as it 

jet-sets in the present (price upon 
request, 212-751-9082 for similar 

styles). 4. Treat your attire to first-
class accommodations with Paul 
Stuart’s leather-trimmed garment 

bag; extra zip compartments 
ensure your accessories are 
always on standby (US$487, 

paulstuart.com). 5. Perfect for 
weekend getaways, this duffel 

from Ted Baker London converts 
into a roomy tote for hauling 

souvenirs picked up along the 
way (US$329, tedbaker.com). 
6. Rich, strong and ruggedly 

handsome, Brunello Cucinelli’s 
leather carryall is everything 
you ever wanted in a travel 

companion (US$4,395,  
212-334-1010). 7. Designed to 
take on the rough-and-tumble 
of transcontinental flights, this 

hardside spinner from Zero 
Halliburton is surprisingly light 

and remarkably easy to maneuver 
(US$495, zerohalliburton.com).

Haul Stars
They say you can’t take it with you,  

but these travel-savvy duffels, totes and cases 
suggest otherwise. Get on board with  

a bag that’s fit to fly. 
BY THEA PALAD 

PHOTOGRAPH BY CHRISTINE BLACKBURNE

ESSENT IALS
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The Business and Pleasure 
of Dining in Seoul

The densely packed city of Seoul contains multitudes of people, 
cultures and experiences. Like the great megalopolis itself, the 

cuisine is ever-evolving—and utterly transformative.

BUSINESS PLEASURE

8 AM
i

11 AM
l

8:30 PM
v

•
Miel

Clear the morning haze at this 
Art Deco gallery/café in upscale 
Cheongdam with Belgian wa�  es 

and Dutch pancakes.
94-3, Cheongdam-dong, 

Gangnam-gu

•
Soigné

Exciting fl avors, dramatic lighting, 
creative plating and a team of 
all-star chefs make the modern 
Korean menu here a standout.

B1F 549-17, Banpo Seocho

•
Southside Parlor

Grab a late-night bite at this 
Texas-roadhouse-inspired 

joint that locals swear crafts 
Korea’s best cocktail.

4F 527, Itaewon-dong, 
Yongsan-gu 

•
Craftworks Taphouse and Bistro

The name says it all! A wide 
selection of craft beers and big 
burgers await at this casually 
sophisticated expat favorite.
Myungsan Building 1F, 651, 
Itaewon-dong, Yongsan-gu

•
Samwon Garden

Waterfalls shower lagoons behind 
this landmark Korean barbecue 

destination in the Gangnam 
district, nestled in idyllic gardens.

835, Eonju-ro, Gangnam-gu 

•
Jung Sik Dang

Treat your clients to a 
tasting menu of culinary 

creativity—from fi let mignon 
to sea urchin bibimbap.
11, Seolleung-ro 158-gil, 

Gangnam-gu

•
Pierre Gagnaire à Séoul

This elite French restaurant 
with tremendous views is 
ranked in Asia’s top 10—
reserve well in advance.

1, Sogong-dong, Jung-gu

•
Tavolo 24

Savor organic eggs Benedict or a 
Korean spread of bulgogi, seaweed 
soup and kimchi for an elegant take 
on Seoul’s emerging brunch scene.
JW Marriott Dongdaemun Square 
Seoul, 279, Cheonggyecheon-ro, 

Jongno-gu

•
Le Alaska

Savor fl aky French pastries 
and a hot espresso, or order 
a towering shaved ice latte in 

trendy Apgujeong.
15, Apgujeong-ro 14-gil, 

Gangnam-gu

•
Sin Yetchatjip

Jet lagged? Aromas of traditional 
herbs, medicinal teas and tasty rice 
cakes will whisk you back to health 
at this relaxing “old tea house” in 

charming Insadong.
164, Gwanhun-dong, Jongno-gu

b
1 PM

s
5:30 PM

l
11 PM

ESSENTIALS
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•

creativity—from fi let mignon creativity—from fi let mignon creativity—from fi let mignon creativity—from fi let mignon creativity—from fi let mignon 

Cheongdam with Belgian wa�  es Cheongdam with Belgian wa�  es 

•

•
Exchange Bar

Creative cocktails and fi ve-star 
service are guaranteed at 

JW Marriott’s own low-key bar—
the perfect place to talk business 

at the end of the day.
JW Marriott Seoul,

176, Sinbanpo-ro, Seocho-gu

•
Pro Ganjang Gejang Sinsa

Adventurous diners can savor 
the famous soy-marinated blue 

crabs at this refi ned modern 
seafood hotspot.

46, Banpo-daero 39-gil, 
Seocho-gu
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ESSENTIALS

THE NECKLACE
The dazzling 18-karat rose 
gold necklace from the 
renowned Italian jeweler 

Roberto Coin’s Black 
Jade collection combines 

African black jade with 
green agate and 0.28 
carats of diamonds in 
a sleek, asymmetrical 

silhouette. Suggested retail 
US$6,000, robertocoin.com 

THE SPEAKER
Bang & Olufsen’s BeoPlay 

S3 pairs 240 watts of 
stellar sound with striking 
design. The inspiration? A 
12-sided 3D shape called 

a dodecahedron. The 
result? Music to the ears of 
audiophiles. The speaker 

has Bluetooth connectivity 
and, for the finicky, a front 

cover that pops off and 
lets you switch colors to 
suit your mood or décor. 

US$399, bang-olufsen.com

Seen and  
Heard

Sculptural shapes inspire luxe goods  
from audio to accessories. Think  

fashion, function and, above all, form.  
BY KATHY PASSERO 

[PERFECT PAIR]
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Packed with history, hot spots and political intrigue, Washington, D.C., poses so many 
persuasive must-dos that the savvy traveler has no choice but to take a more curated 
approach to this multifaceted destination. Embrace the limitations of time and 
space — forget about seeing all the monuments in one trip, if you want to have any 

fun — and watch as the city’s enchantments unfold. An excellent metro system, charmingly dis-
tinct neighborhoods, premier cultural attractions and some of the best cuisine on earth make 
Washington a jewel of a trip in any season, whether for business or pleasure.

HEAVY HITTERS 
Consider the National Gallery of Art  
(nga.gov) a microcosm of D.C. as a whole: 
You can’t see it all in one visit. This world-class 
gallery holds more than 2,000 masterworks 
from every major European school of art, split 
between two buildings and crowned by a pic-
turesque sculpture garden featuring monumental 
modern works and a magnificent reflecting 
pool and fountain. The Smithsonian Institution 

includes 19 museums and galleries, all free of 
charge, in the D.C. area; one is the most-visited 
museum in the country, the National Air and 
Space Museum (airandspace.si.edu), a sky-lit, 
21-gallery wonder with over 60,000 artifacts 
charting the history of jet aviation, space travel 
and satellite communications. The Renwick 
Gallery (renwick.americanart.si.edu), a branch 
of the Smithsonian American Art Museum, 
focuses on American crafts from the 19th to 21st 

centuries and recently reopened after a stunning 
two-year renovation.

Back on the National Mall, most visitors make 
the pilgrimage west to the Lincoln Memorial 
(nps.gov/linc), whose spectacular design, majesty 
and history (it’s the spot where Martin Luther 
King Jr. made his “I Have a Dream” speech) 
make the site hallowed grounds; it also offers 
prime views of the Washington Monument 
(if you’d like to visit the top, you can pay for 
an advance reservation or try your luck with 
same-day tickets at the Washington Monument 
Lodge). Another sacred-feeling space is the 
nearby Vietnam Veterans Memorial, whose 
Maya Lin-designed Memorial Wall, etched with 
almost 60,000 names of fallen U.S. service mem-
bers from the Vietnam War, is renowned for the 
striking impact of its utter simplicity. If you’re 

Quintessential 
Washington, D.C.

The nation’s capital is full of  
charms to score votes with visitors.

BY RYAN BHANDARI

ESSENTIALS
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centuries and recently reopened after a stunning 
two-year renovation.

Back on the National Mall, most visitors make 
the pilgrimage west to the Lincoln Memorial 
(nps.gov/linc), whose spectacular design, majesty 
and history (it’s the spot where Martin Luther 
King Jr. made his “I Have a Dream” speech) 
make the site hallowed grounds; it also offers 
prime views of the Washington Monument 
(if you’d like to visit the top, you can pay for 
an advance reservation or try your luck with 
same-day tickets at the Washington Monument 
Lodge). Another sacred-feeling space is the 
nearby Vietnam Veterans Memorial, whose 
Maya Lin-designed Memorial Wall, etched with 
almost 60,000 names of fallen U.S. service mem-
bers from the Vietnam War, is renowned for the 
striking impact of its utter simplicity. If you’re 

Capital style, clockwise from above: Inside the 
Library of Congress; a seasonal plate from Avenue 
Grill; the cherry blossoms in bloom; strolling the 
stylish streets of Georgetown.

planning on visiting the Capitol Building, a side 
trip to the Library of Congress (the world’s 
largest library; loc.gov) is a sublime way to pass 
an hour. Get your bearings in the visitors’ center, 
then make your way through the institution’s 
splendid architecture, historical exhibitions and 
heaving shelves.

 GREAT ESCAPES 
Spring in D.C. means the brief, unpredictable 
appearance of the cherry blossoms, Japan’s gift 
to the capital and an annual draw for the thou-
sands who come to see the glorious yet short-
lived display along the Tidal Basin. If you’re 
lucky enough to time it right, check the home 
page of the National Cherry Blossom Festival 
(nationalcherryblossomfestival.org) for the most 
updated information and activities; if not, don’t 
despair: Washington offers a stunning wealth 
of outdoor attractions. Rock Creek Park 
(nps.gov/rocr) has trails for biking, walking 
or horseback riding, as well as a nature center 
and planetarium. The 2,000-acre green space is 
also home to Smithsonian’s National Zoo 
(nationalzoo.si.edu), where animal lovers will 
be entranced by baby giant panda Bei Bei, the 
great cats and the Asian elephants. Planning a 
picnic? There’s hardly a better spot on earth 
than the Georgetown Waterfront, which 
runs along the Potomac River and offers prime 
access to the area’s historic townhomes and top-
notch shopping and dining. In the evening, the 
hip U Street Corridor is an eight-block hub of 
activity. The birthplace of Duke Ellington, it was 
a hotbed of African-American culture; today, 
upscale bars and historic row houses share the 
neighborhood with soul-food restaurants and 
D.C.’s iconic live-music venue, the 9:30 Club 
(930.com). Another area with universal appeal is 
Cathedral Heights, home to the Washington 
National Cathedral (nationalcathedral.org). 
The Gothic design inspires, while the Darth 
Vader gargoyle will delight your youngest — or 
geekiest — companions.

Fancy a spot of shopping? Capitol Hill’s Flea 
Market at Eastern Market (easternmarket.net) 
never disappoints. Every Sunday, vendors gather 
along a quaint street — adjacent to the historic 
Eastern Market Building, where you’ll find fresh 
produce and artisanal fare — to offer a diverse 
collection of antiques, crafts and imported 
goods. If you want to bring back a treasure for 
someone special, explore the gorgeously curated 

collection of fine jewelry at Mazza Gallerie’s 
Pampillonia Jewelers (pampillonia.com). 
Watch lovers should not miss the superior time-
pieces at Liljenquist & Beckstead at Tysons 
Galleria (liljenquistbeckstead.com).

 CAPITAL CUISINE 
Washington’s culinary scene is on fire, offering 
delectable fare at every price point, as well as 
some of the best ethnic food in the country. 
Local chefs don’t come more beloved than Fabio 
Trabocchi, whose stable of Italian-inspired 
restaurants includes the waterfront Fiola Mare 
(fiolamaredc.com), an utterly indulgent temple to 
seafood; and José Andrés, whose empire now 
boasts Minibar (minibarbyjoseandres.com), a 
12-seat, 25-course culinary extravaganza. District 
dwellers eagerly await the opening of Ocean 
Prime (ocean-prime.com), which will begin 
serving its famed steaks, seafood and cocktails 
two blocks from the White House this summer. 
Those seeking an iconic experience should head 

to Avenue Grill (opentable.com/avenue-grill) 
at the JW MARRIOTT WASHINGTON, D.C. 
Guests of the hotel enjoy newly renovated rooms 
and suites, while Avenue Grill diners can sample 
lobster mac and cheese or Maryland crab cakes 
from the restaurant’s refined dining room, over-
looking Pennsylvania Avenue.

Whatever your political leanings, take in a 
Nationals game (nationals.mlb.com) and root 
for the home team with excellent stadium food, 
local flavor and bipartisan cheering.  p
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Stop to It
Chronographs could be called the 

original smartwatch, with the handy 
addition of the built-in stopwatch.
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1. Formula 1 Calibre 16 Automatic Chronograph 44mm by Tag Heuer, 
US$3,650, tagheuer.com. 2. Timewalker Chronograph Automatic by 
Montblanc, US$5,400, montblanc.com. 3. PATRAVI ChronoDate by 

Carl F. Bucherer, US$6,300, tourneau.com. 4. Runwell Sport Chrono 48mm 
by Shinola, US$875, shinola.com. 5. Capeland 10062 by Baume & Mercier, 

US$4,350, ganemjewelers.com. 6. Automotive Chronograph 45mm by 
Ralph Lauren, US$7,800, ralphlauren.com. 7. Khaki Pilot Pioneer Auto 
Chrono by Hamilton, US$1,845, hamiltonwatch.com. 8. TNY Series 44

 Chrono Automatic by Tourneau, US$1,375, tourneau.com.
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Soul Trip
Texas native and musical phenomenon 

Leon Bridges sees the world  
the way he sings: with a virtuosic  

flair for history and style.

[FELLOW TRAVELER]

The soul singer Leon Bridges is known for 
musical and sartorial expressions that harken 
back 50 years. Archtop guitars; polished shoes 
and vintage hats; clothes cut to fit the man, 

rather than the times. Travel has come a long way since 
the era from which Bridges’ music springs: It might 
have been the “golden age” in the air, but a flight from 
coast to coast took a few hours longer, with on-board 
entertainment rarely consisting of more than a paper-
back novel and a drink (or several). It’s fitting that the 
debut album and hit single from this traveling man, who 
follows in the footsteps of soul troubadours like Sam 
Cooke and Otis Redding, are called “Coming Home.”
 
JWM: Where have you been touring recently?
Leon Bridges: I’ve been to L.A. the most lately. 
When I come back into a certain city, the venue is 
always different. L.A. is my favorite city and the Crystal 
Ballroom in Portland, Oregon, is my favorite venue—
there’s so much history there. 
 
JWM: When you travel, is there anything you 
never leave home without? Is there anything 
you take with you that you don’t need?
LB: I can’t leave without my headphones. And I bring a 
lot of clothes. I could probably leave some behind!

JWM: Do you have any travel advice?
LB: Pack light.

JWM: The bus rides of a touring musician can 
be long. Do you read to entertain yourself 
during those long stretches of highway?
LB: I love autobiographies and music biographies 
the most. Dream Boogie by Peter Guralnick is a 
great depiction of Sam Cooke’s life. Black Boy by 
Richard Wright is a memoir about his life growing 
up in the American South, and later moving to the 
North to escape racism and find opportunities to 
grow in knowledge.

JWM: What do you listen to on the road?
LB: It depends on what mood I’m in. I mostly listen to 
R&B and Trap. My favorite artists are Day 26, Miguel, 
Ginuwine, Dru Hill, Bryson Tiller and Migos.  p
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DE BEERS

Adonis rose bands 
(stack of three). 

US$3,700–$4,000 each, 
debeers.com

CHARLES KRYPELL

Sterling silver and 
blue topaz cluster 

ring. US$1,190, 
windsorfi nejewelers.com

ROBERTO DEMEGLIO

Gemma collection 
earrings. US$848, 

robertodemegliousa.com

AURÉLIE BIDERMANN

Blue sapphire clover 
pendant. US$5,290, 

aureliebidermann.com
TIFFANY & CO.

Ti� any Sparklers fl ower 
ring in 18-karat rose gold 

with amethysts and 
a diamond. US$1,550, 

ti� any.com

PADANI

Primavera ring with 
18-karat yellow gold 
and mother of pearl. 

US$5,850, padani.co.il

SHAUN LEANE

Rose-gold vermeil 
small branch earrings 
with diamonds and 

pearls. US$1,021, 
stoneandstrand.com

Best Buds
A sparkling garden of fl oral

and botanical jewelry showcases
the sublime brilliance of nature. 

FdJWSP16_38_Jewels.indd   38 2/17/16   3:13 PM

http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=38&exitLink=http%3A%2F%2FJWMARRIOTT.COM
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=38&exitLink=http%3A%2F%2Fdebeers.com
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=38&exitLink=http%3A%2F%2Fwindsorfinejewelers.com
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=38&exitLink=http%3A%2F%2Frobertodemegliousa.com
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=38&exitLink=http%3A%2F%2Faureliebidermann.com
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=38&exitLink=http%3A%2F%2Ftiffany.com
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=38&exitLink=http%3A%2F%2Fpadani.co.il
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=38&exitLink=http%3A%2F%2Fstoneandstrand.com


IGNITE 
SOMETHING

O N LY  T H E  P E R F E C T  C U T  C A N  U N L E A S H  
A  D I A M O N D ’ S  B R I L L I A N C E .

H E A R T S  O N  F I R E  S T O R E S ,  A U T H O R I Z E D  R E TA I L E R S ,  H E A R T S O N F I R E . C O M

3818 Far West Blvd, Suite 102, Austin, TX  |  512.794.1911  |  calvinsjewelry.com

6077-Calvins.indd   1 11/18/15   2:23 PM
JWWI16100_Calvins_Jewelry.indd   1 11/18/15   3:45 PM

http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=39&exitLink=http%3A%2F%2FHEARTSONFIRE.COM
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=39&exitLink=http%3A%2F%2Fcalvinsjewelry.com


NEW LOOK. NEW FEEL.NEW LOOK. NEW FEEL.NEW LOOK. NEW FEEL.NEW LOOK. NEW FEEL.NEW LOOK. NEW FEEL.NEW LOOK. NEW FEEL.

©2015 NBAE/GETTY IMAGES. ALL RIGHTS RESERVED.

OR ORDER A GAME-WORN JERSEY AT

NBAGAMEWORN.COM
NBA-AUCTIONS @NBAAUCTIONS NBA_AUCTIONS

RCSP1600_NBA_Auctions.indd   1 2/12/16   2:19 PM

http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=40&exitLink=http%3A%2F%2FNBAGAMEWORN.COM


SMOKING HOT
Nebulous and ethereal, smoke has been 

bewitching our palates for hundreds of years, 
and its primitive appeal keeps getting stronger.   

BY  ADEM TEPEDELEN

Smoke has a primal and evocative aroma. Fire 
brings us warmth and comfort, but smoke 
arouses our appetites in a way that surely 
goes back to the method early humans first 

employed when learning how to cook and preserve 
food: over an open flame. We no longer have to prepare 
food this way, and yet we still do — on charcoal grills 
and rustic fire pits and in backyard smokers. The craving 
for that lingering aroma and rich flavor persists. 

As a result, smoke has become an integral component 
in foods and beverages from around the world. And in 
an era of growing interest in the culinary arts, smoke has 
become a prevalent seasoning — a perfect savory note —
that’s used to amplify everything from meat to tea. 

WHERE THERE’S SMOKE, THERE’S FLAVOR
Smoky notes find their way into foods in two ways. 
Food is either intentionally infused with smoke directly 
or indirectly (think bacon or smoked Gouda cheese), or 
the process of creating an ingredient or product gives it 
a smoky quality (like roasting coffee beans or dark malts 
for beer). While smoke has many favorable attributes, the 
intensity with which it’s used is key in preventing a pleas-
ant campfire aroma from veering into ashtray territory.

“Because smoke is very intense, it’s good to tone it 
down with flavors like brown sugar, maple and butter,” 
says Armand Vanderstigchel, a Long Island, NY– based 
chef and author of The Adirondack Cookbook.
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Additionally, the sweetness of the wood that’s 
used to slowly smoke dishes like barbecued 
meats helps to soften the edges. “Apple wood, 
cherry wood and pecan add a nice flavor,” says 
Vanderstigchel. “Smoke takes items that have 
a very neutral flavor and just elevates them. It’s 
amazing what people smoke these days.”

When Vanderstigchel’s Wings Across America 
cookbook was published in 2003, he had no 
recipes for smoked chicken wings, but he has 
since developed several and discovered that they 
are excellent candidates for a smoke infusion. 

“People enjoy [smoked meat] so much because 
the flavor is amazing, and it invokes feelings in 
people about their past lives or prehistoric times,” 
he says with a laugh.

COFFEE, TEA OR … SMOKE?
In fact, the origins of popular smoked items may 
not reach back to prehistoric times, but many 
did originate as a result of primitive methods 
(involving fire, of course) and, occasionally, happy 
accidents. The mysteriously smoky Chinese black 
tea Lapsang souchong is an example of both. 

In the 17th century, a tea producer in the Wuyi 
region of the Fujian province tried to quickly dry 
his black tea using pine-fueled fire in order to 

hide it from invading soldiers. The pine smoke 
gave the tea a strong flavor, and the tea was 
considered ruined. However, European traders 
found it to their liking, and the tea continues to 
be produced to this day. 

Lapsang souchong is also distinctive for the 
kind of smoke that flavors it. “Pine gives you a 
really strong campfire flavor,” notes Certified Tea 
Master Daniela Cubelic, owner of Silk Road Tea 
Store in Victoria, British Columbia. “It’s got that 
intense but bright smokiness. It’s not deep and 
charred; it’s lighter and brighter and stronger.” 

Cubelic’s chef friends have discovered innova-
tive ways to utilize that distinctive aroma and 
flavor. One chef infuses balsamic vinegar with 
Lapsang souchong leaves for a salad dressing, 
while another chef uses the leaves to infuse smo-
kiness into melted butter that can be poured 
over everything from vegetables to popcorn.

Palates seeking heartier smoke notes gravitate 
toward the darker stuff: coffee. Smoke is a natural 
part of the coffee-roasting process, whereby green 
coffee beans are subjected to high heat to basically 
caramelize them in varying degrees. 

“Coffee beans themselves already become 
smoke-flavored during the roasting process,” 
explains Giorgio Milos, master barista for illy. 

“The higher the roasting level, the higher the 
smokiness flavor the beans will carry.” 

SMOKE THAT SETS THE BAR 
A popular spirit associated with assertive smoke 
notes is single-malt Scotch, particularly examples 
from the Islay region, where peat smoke is used 
to kiln-dry the malt. “The characteristics of peat 
smoke vary from distillery to distillery— some 
want just a faint whiff; others make the smoke 
front and center,” explains Georgina Bell, global 
ambassador of Mortlach Whisky. 

Only a minority of single-malt Scotch has an 
aggressive smokiness to it, but it can offer an 
evocative experience for those with a taste for that 
distinctive briny peat smoke. “The whisky from 
Islay is famously known for its enticing peaty/
smoky/maritime flavor, very much mirroring the 
rugged Islay Hebridean landscape,” says Bell. 
“Lagavulin, for instance, is like a roaring bonfire. 
The wood smoke envelops your palate.”

Many mixologists are incorporating certain 
single-malt Scotches to add smoke flavors to 
cocktails, but in the anything-goes world of 
cocktail creation, everything from chipotle chil-
ies to a scorched sprig of fresh rosemary can 
lend smokiness. Beyond ingredients themselves, 
a handheld smoke gun can be used to give an 
intense hit of fresh smoke to a classic drink such 
as a Manhattan or a Bloody Mary.

Smoke has also found its way into the ever-
expanding craft beer world. The traditional 
smoked malt used for brewing is from Bamberg, 
Germany, home of the Rauchbier (Rauch is 
German for smoke). The malt is made with beech 
wood, but specialty malting companies are now 
producing barley and wheat malts that are smoked 
using cherry wood, apple wood and even oak. 

“[Beech wood] is not neutral, but compared to 
hickory, cherry or apple, it’s less sweet,” explains 
Todd Haug, brewery operations director at 
Minneapolis’ Surly Brewing. “The fruit woods 
and hickory are favorable to our palates and what 
we like to eat.”

Some brewers have been using smoked malts 
to replicate what traditional styles of beer must 
have tasted like when fire was the easiest way to 
kiln-dry malt. While it’s impossible to know how 
smoky those ancient brews were, what is certain 
is that smoke, whether it’s used experimentally or 
traditionally, remains a culinary fascination.  p

SMOKE HAS 
BECOME A 

PREVALENT 
SEASONING, 
A PERFECT 

SAVORY NOTE.
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The concentration of shops that form London’s 
Savile Row was established over the centuries, 
as a number of tailors, milliners and other 
artisans gradually came together to form a 

guild (now called the Savile Row Bespoke Association) 
and with it, a kind of code word for the world’s best 
tailoring. Today, one can still visit one of its original 
houses (like Davies & Son, established in 1803) or one 
of the “new bespoke” businesses with ties to the worlds 
of designer fashion and celebrity, including Ozwald 
Boateng (the former creative director of menswear at 
Givenchy) and Richard James (clothier to Daniel Craig 
and Sean “Diddy” Combs). But within the last few 
years, a new, global interest has led to a proliferation of 
tailors who are close to home, and a new generation  
of clients who are having suits made. 

SUIT YOURSELF
“It’s a perfect storm,” says David Wolfe, creative director 
of The Doneger Group, a trend-forecasting agency. Men 
today see “super-skinny models wearing Thom Browne 
suits in magazines, but finding one that actually fits well 
is almost impossible if you’re a normal-sized guy.” Created 
from upward of 40 measurements and multiple fittings, 
the traditional bespoke suit can wield an impressively 
transformative power for the previously uninitiated.

Wolfe says the bespoke trend is part of the natural evolu-
tion of menswear. “This generation was trained to consume 
early— they had to have the right skateboard, the right 
trainers, the right hoodie. As they become more affluent, 
they become more discerning, and they’re willing to pay.”

Celebrities are another factor: From athletes to rappers, 
the men at the top of the food chain have been setting 

MEASURING UP
The world of bespoke suiting evolves  
to attract a younger, hipper clientele.

BY JESSICA JOHNSON
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a precedent. One of the most exacting style icons for 
the current generation, Wes Anderson, is the architect 
of his signature look (layered, drawn from historic 
silhouettes); for his suits, he has turned to New York’s 
Vahram Mateosian, of the long-standing, family-run 
shop Mr. Ned. Japan’s Kyosuke Kunimoto has become 
a sort of unofficial clothier to the music scene, with 
clients as diverse as Mark Ronson, Wilco’s Nels Cline 
and Pat Sansone, Sean Lennon and Vincent Gallo. 

THE NEW TAILORS
In some way, we are living in a time of the suit — led 
by runways but also fueled 
by the renewed interest in 
heritage over the last decade. 
Men have immediate options 
in J. Crew, whose versatile 
Ludlow style may have done 
more than anything to dress 
modern men up for daytime, 
and Suitsupply, the rapidly 
expanding “suit superstore,” 
in the words of New York 
Times Critical Shopper Jon 
Caramanica. Increasingly, men 
are approaching suits the way 
they do higher-end denim and 
sneakers — they prefer to buy 
from a purveyor with a story.

And so, as with the craft 
brewer and the celebrity car-
penter, a new brand of tailors 
has arisen. Paul Marlow is an 
alumnus of Marc Jacobs and 
his own label, Loden Dager; 
a few years ago, he began 
making custom and made-to-
measure suits from a studio in New York’s Garment 
District. Starting from $1,900, they’re well below the 
$5,000-or-so entry fee on Savile Row; and yet, with the 
combination of face time and provenance, they’re the 
suiting answer to the artful washed denim and hand-
made leather shoes that guys in their 30s and 40s are 
already buying for day wear. Marlow counts the chef 
and activist Dan Barber among his clients.

Bespoke is also branching out of the strictures of 
traditional men’s tailoring and into a new demographic. 
Bindle & Keep, founded by former architect Daniel 
Friedman, has an aesthetic that would be perfectly at 
home with the Monocle-reading members of the Soho 
House (based in Brooklyn, the brand operates a pop-
up shop in New York’s Ace Hotel). “I was aiming for 
Wall Street men,” says Friedman of his original plan. 
Yet he soon found a niche market among women and 

transgender clients, who now make up 90% of the 
orders, Friedman estimates. Drawing a rippling of press 
from the international media, his work has also caught 
the eye of Lena Dunham, who is producing a docu-
mentary about his work, Suited, set for release in 2016. 

Friedman credits the same elements that have made 
his business successful — he has sold more than 4,000 
suits since his start as a one-man operation in 2011—
to what sends anyone to a custom tailor: what a suit 
does for the person who wears it. In theory, a suit 
should make us feel like our best selves. “People put 
on suits for events, and they can’t wait to get them off 

because they don’t fit right,” 
he says of most off-the-rack 
styles. A good suit, he says, 
should make the wearer feel 
his or her strongest, most 
confident. “When they don’t 
fit, they do the opposite.”

AN ARTFUL 
ARRANGEMENT
Although Friedman has his 
own aesthetic, the design 
process is often determined 
by the client. “I usually 
start by listening,” he says. 
“Sometimes you’re a guide; 
sometimes you’re a total  
follower. Sometimes you’re an 
enabler; sometimes you’re a 
teacher. You can wear a lot of 
hats when you’re making these 
things. Sometimes you’re just 
a friend.” 

An awareness of the client/
tailor relationship is what led 

Subrata Bhattacharjee, from Toronto, to his tailor. As 
a traveler whose work routinely takes him around the 
world, he was exposed to a vast pool, and he eventually 
chose Savile Row-based Richard Anderson.

“I wanted a tailor who was kind of the same age as 
I was,” says Bhattacharjee, now looking back from a 
decade’s perspective. “You don’t want your tailor to 
retire before you’re done.” He was drawn to bespoke 
for the promise of “consistency”— in quality, of 
course, but also to the nature of a wardrobe of suits 
created by the same artisan, over time.

The upshot is that, for professional reasons, it pays 
off. “When you have a precision suit, it reinforces the 
kind of precision you’re going to give,” he says.

Whether or not the suit makes the man (or woman), 
it seems that when the suit is made for the man, it can 
mean all the difference in the world.  p

SUITING BY CITY
JW concierge experts in four 
fashion hot spots know where  
to head for top-notch alterations 
in a hurry.

CHICAGO: Balani Custom 
Clothiers
55 W. Monroe Street 
balanicustom.com
“The technology is impressive: 
Their tailors use specialized 
measurement tools and digitally 
photograph customers from 
every angle to ensure they have 
the most accurate measurements 
on file. They offer many unique 
customized options and a wide 
variety of luxury fabrics from Italy 
and Hong Kong. Their bespoke 
suits and shirts can be created 
within eight weeks.”
—Erik O’Brien, JW Marriott Chicago

HONG KONG: Lord’s Tailor
Suite 903, Chuang’s Tower,  
30-32 Connaught Road, Central 
lords.hk
“We have been recommending 
Lord’s Tailor to our guests for the 
past 15 years. They are reliable, and 
they always deliver the finished 
product on time. They also provide 
quality materials and fabrics in a 
diverse array of options. It’s no 
surprise that many local celebrities 
are also their customers.”
—Mandy Yeung, JW Marriott  
Hong Kong

NEW ORLEANS: Rubensteins
102 St. Charles Avenue 
rubensteinsneworleans.com
“This storied institution has 
been the top men’s store in New 
Orleans for over 90 years. Much of 
their team, including primary tailor 
Tony Flores, has been with them 
for over 30 years. They often assist 
our guests with quick alterations, 
such as adjusted hems right on 
the spot. Their dedication to craft, 
experience and loyalty makes it 
one of the best shops in the city.”
—Andrew Morgan, JW Marriott  
New Orleans

VENICE: Ermenegildo Zegna
Bocca di Piazza S. Marco, 1241 
zegna.com
“The custom alterations here are 
consistently of the highest quality, 
as befitting this storied, family-
owned Italian house for luxury 
menswear. I sometimes send guests 
to the nearby Sartoria Rossi for 
tailoring services that are equally 
impeccable.”
—Vittorio Talvacchia, JW Marriott 
Venice Resort & Spa
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WELL-BEING

I t’s 3 a.m.: Do you know where your sneakers are? 
Perhaps you’ve woken up suddenly, jetlagged, with the 
idea that you should (but likely won’t) work out to 
pass the time. Or maybe a busy trip has left you with 

just a 20-minute window to exercise — not quite enough 
to squeeze in a trip to the gym. Fortunately, you still have 
plenty of options for working out inside your hotel room. 
Isometric exercises, body-weight training, yoga and even 
cardio are a snap if you approach your “suite” session 
with focus and a few key tips.  

MAKE TIME
“When you sit on a plane, whether it’s for three or 13 
hours, you need to do something good for yourself when 
you get to your destination,” says Ashley Wheater, Artistic 
Director of The Joffrey Ballet. “Taking the time to work 

out the kinks of travel can be very beneficial, no matter 
what time you arrive.” And when it comes to fitting in an 
exercise session, “any time is better than none,” says fitness 
expert and celebrity trainer Brice Hall. Even a few minutes 
can coax stiff muscles into a more relaxed state. New York 
City yoga instructor Leslie Lewis says, “If you are looking 
to stretch out and feel better after a flight, you can do that 
in eight minutes.” Just 15 to 20 minutes of light exercise can 
raise the heart rate and burn calories.

Short workouts also help maintain your overall fitness 
level, so you can seamlessly resume your routine back 
home. Jackelyn Ho, a San Francisco – based trainer and 
an editor at health hub Spright.com, points to the effects 
of not working out while traveling as a top reason to fit in 
mini-workouts. “If you’re not staying active, your cardio-
vascular power can diminish in about two weeks,” she 

SUITE SUCCESS 
Working out while traveling is a  

given for many, but did you know you can turn 
your hotel room into an exercise studio?

BY MELISSA LIEBLING-GOLDBERG
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says. “That’s why sometimes when we come back from 
a trip and go on that fi rst run, we feel like we're going to 
die. Our body has adjusted to a different level of activity.”

GET EQUIPPED
If you’re not sure where you’ll be able to exercise on the 
road, pack a few basic items to create a mini-gym in your 
hotel. Portland, Oregon– based yoga instructor Lee Carson 
folds a thin yoga mat into her roller bag. Ho recommends
a jump rope, which is both fun and luggage-friendly, and 
a resistance band for strength training. Wheater advocates
a soft rubber ball for rolling out knots in the back and 
calves during stretches. If you don’t have an inch to spare 
in your bag, there are plenty of items already in your hotel 
room that can double as exercise equipment. 

As comfortable as your bed is, it’s also a great place to 
do sit-ups or crunches. A desk chair or armchair offers 
options for strength training, including tricep dips and 
bridges (put your feet on the bed for a different angle). 
The bathroom offers one of the most versatile props. “All 
rooms have towels, which can be used as exercise equip-
ment or for stretches,” Hall says. Find a spot that isn’t 
carpeted and use the hand towels as gliders. Ho suggests 
using a bath towel as resistance. “Put it under your feet in 
plank position and do mountain climbers.” Or place the 
towel around a door handle and do tricep extensions.

Weights can also be found in your room — in the 
minibar, to be specifi c. Water bottles can act as light hand 
weights, adding resistance to cardio moves like shadow-
boxing. Hall advises holding a water bottle in each hand 
and trying a variety of punching patterns or mimicking 
the motion of jumping rope by moving your hands as you 
jump in place. You’ll get a cardio workout while strength-
ening your arms and shoulders at the same time.

You can also use a suitcase as a heavier weight for chest 
presses or shoulder rows. And one type of weight training 
requires no extra gear at all: The resistance of your own 
body is available to you wherever you are. Exercises like 
squats, lunges, planks and burpees can be combined into a 
circuit to create cardio interval training. Hall suggests press-
ing into a wall, “like you are doing a chest press or bench 
press, with a lot of force. The wall isn’t going to move, but 
you’ll achieve the same results as if you’re moving a weight.”

TAKE CARE
In multiple studies, exercise has been linked to shifting
circadian rhythms, so it can potentially help relieve jet 
lag. But even if you took a short fl ight or a car trip, 
sitting for an extended period of time combined with 
carrying luggage has probably left your body in a less 
than ideal shape. As a quick fi x for being hunched over 

or tight, Lewis suggests you stand up and bend forward 
with your hands clasped behind you. “That helps your 
posture, gets into your hamstrings and chest, and gets 
the blood rushing to your head.”

You can use jet lag to your advantage when it comes 
to fi nding time to exercise. If you fi nd yourself up earlier 
than usual, take advantage of the extra time to fi t in a 
morning workout, which sets a great stage for the rest of 
the day. If your trip has been particularly busy or stressful,
deep breathing and non-strenuous stretches can bring 
you to a more relaxed place. “Taking even 10 minutes to 
breathe and just be on your yoga mat and relieve some 
tension — it’s a good thing,” Carson says. Wheater sug-
gests breathing in for four counts, holding the breath for 
seven, and exhaling for eight seconds to quickly de-stress. 

SMART STRATEGIES
Your laptop and smartphone are packed — and they can 
be part of your fi tness arsenal, too. Schedule a one-
on-one Skype or Facetime session with your personal 
trainer, like Hall’s clients do when on the road. Find a 
YouTube video to take you through a routine, or down-
load an app to track your steps while you walk in place. 
Just be sure to turn off your email notifi cations so they 
don’t pop up and disturb your workout.

Get into the headspace that a busy schedule and close 
quarters are no problem, and your workout will thrive. 
Ho says, “When we think of cardio, we often think of 
big, expansive spaces, but that’s just mental. When you 
perform cardio movements, you can get a lot of stuff done 
in just a nice little square, maybe the length of your body.”
Pick a spot, set the timer on your phone for your desired 
session, and start — with the right preparation, even as 
little as 20 minutes is enough. As it turns out, neither a 
lack of time nor dedicated exercise space need stop us 
from achieving our basic fi tness goals. Squats, anyone? p

MAGIC MOVES
Meghan Rooney, co-
founder and CEO of 
the healthy-living app 
Ellevate, breaks down 
three no-space-needed 
exercises that combine 
cardio and toning. Try 
doing two sets of 15 each.

Side plank pushups. 
Start with a pushup and 
rotate to the side by 
stacking your hips and 
feet. Raise your arm for a 
full breath and lower the 
arm to return to a pushup. 
Repeat on other side.

Mountain climbers. 
This is a full-body, calorie-
burning workout. Start in a 
pushup position with arms 
shoulder-width apart. Lift 
your right leg and raise your 
knee to your chest (or as 
close as you can depend-
ing on fl exibility), return to 
starting position and repeat 
with your left leg. Alternate 
for 30 seconds.  

Side lunge. 
Stand with your feet hip-
width apart and extend 
one leg to the side by 
bending your stable leg 
and reaching your bottom 
back as if to sit on a chair. 
Repeat the same motion 
with your other leg. 

JW AND THE JOFFREY BALLET PRESENT ...
In partnership with the world-class dance experts of 
The Jo� rey Ballet, JW Marriott is launching a series of 
in-room fi tness videos at participating hotels. Assisted by 
two of the Company’s dancers, Artistic Director Ashley 
Wheater takes the viewer through several of the actual 
exercises that The Jo� rey Ballet uses for professional 
training, including a warm-up, stretches, a barre-style 
workout, core exercises and a cool-down. The video will 
be available on 
the JW Marriott 
YouTube channel 
as well as via in-
room television for 
guests in select 
JW Marriott hotels.
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Baja Fraîche
After Hurricane Odile devastated Los Cabos in 2014,  

a new wave of entrepreneurs and tastemakers brings a fresh sophistication 
to San José del Cabo—one that’s authentically tied to its Mexican roots. 

BY POLLY BREWSTER  | PHOTOGRAPHS BY JESSICA SAMPLE

JWMARRIOTT.COM
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It was clear that Cabo had come back and was ready 
for business, but I’d soon learn that business as usual 
wasn’t what many locals in San José del Cabo had in 
mind. After torrential rains and record-setting winds 
ripped their city apart, a deep sense of community 
and heritage had been triggered — and they wanted the 
place they rebuilt to reflect that.

THE MILD
Los Cabos sits on the very end of the Baja peninsula 
and is made up of two towns: Cabo San Lucas to the 
west and San José del Cabo to the east. In the 1970s, 
after the area’s fishing industry took a major hit, the 
Mexican government decided to make the bottom of 
Baja a tourism mecca. Cabo San Lucas was allowed 
free rein to develop — and develop it did, into a wild 
party town — while San José del Cabo retained its 
cultural heritage as a classic Mexican city with color-
ful storefronts, tiny streets and an idyllic town square 
anchored on one side by a historic mission. 

The wild and the mild, they are called; and I will 
admit I was thrilled to make the “mild” the focus 
of my trip. The feeling only grew as I got to know 
the brilliant tastemakers and entrepreneurs who are 
turning this traditional city into a highbrow destina-
tion — complete with hipster-savvy inflections like 
locally made charcuterie and dinner checks delivered 
inside Day of the Dead boxes. 

ON THE FARM 
At the center of it all is Flora Farm, a now-famous culi-
nary spot and the pioneering force behind the region's 
blossoming organic food movement. Just a 9-minute 
drive from the new JW MARRIOTT LOS CABOS 
BEACH RESORT & SPA, the farm is situated at the 
end of a bumpy dirt road (the hotel will arrange taxi 
service for you, and Flora Farm has a resident trans-
portation manager for guests) among palm trees and 

lush fields that grow every bit of produce that appears 
on the restaurant’s menu.  

To hear the owner, Gloria Greene, a silver-haired 
beauty with an innate flash of California cool, tell the 
story of the farm, it sounds like it was all just a bit of 
luck after a big mistake. About 20 years ago, she and 
her husband decided to move their growing family from 
San Francisco (“It wasn’t child-friendly back then like it 
is now,” Greene says) to Los Cabos, where she had vaca-
tioned as a child. “I had this great business idea — start 
a local, organic restaurant in downtown San José,” she 
says with a quick laugh. “Only problem: There weren’t 
really any local organic products to buy.”

She decided to fix the problem herself. The daughter 
of a Sonoma-county winegrower, she scouted the area 
for a suitable farm. Five years ago, after much success 
in the fields, Greene and her husband Patrick decided 
to finally open that organic restaurant — right on their 
farm. The opening grabbed attention; French Laundry 
chef Thomas Keller showed up on the second night. 

It’s all a marvel to Greene, especially after Hurricane 
Odile. “I thought it had wiped us out,” she says. 
Instead, the farm’s workers banded together to rebuild. 
Chef Guillermo Tellez was amazed by the community’s 
response. “We would work on the farm and then we’d 
all go work on someone’s house,” he remembers. “The 
kitchen crew would make food for everyone to take 
home to their families since there was no food to buy.”

The farm has now grown to include a mango grove 
that is also an idyllic setting for a wedding (Maroon 5’s 
Adam Levine tied the knot there), 10 culinary cottages 
that can only be purchased with an exclusive “invite,” 
a charcuterie and a small shopping area.

The farm’s newest resident, El Wine Bar Y Café, 
is trying a concept of its own — a wine tasting room 
and coffee shop all in one. Owner Alberto Cubilla is a 
handsome, square-jawed salesman with another wine 
shop in downtown San José (continued on page 57) 

hen I landed at the Los Cabos International Airport, it 
was hard to believe that just over a year ago, a massive 
hurricane had nearly destroyed the region. The rebuilt 
airport was sleek with long, perfectly white hallways 

and glistening floor-to-ceiling windows, and the immigration line 
moved with an efficiency I’ve rarely seen outside an Apple store. 

W

Opposite page, clockwise 
from top left: Nature’s bounty 
unfolds at Flora Farm, where 

Executive Chef Guillermo Tellez 
inspects the harvest, pickled 
farm produce fills a brilliant 

plate and the local spirits shine. 
Simple, authentic Mexican 

street food inspired the menu 
at La Lupita Taco & Mezcal. 

Previous spread, from left: 
Local ingredients are on display 
at Flora Farm’s greenmarket. A 
swimmer gazes into the ocean 

from the infinity pool of the  
JW MARRIOTT LOS CABOS 

BEACH RESORT & SPA. 
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Among its many charms, Los 
Cabos’ climate is the star. The 
region averages 340 sunny 

days a year and temperatures that stay 
around 70 degrees; the JW MARRIOTT 
LOS CABOS BEACH RESORT & SPA 
takes full advantage of the conditions. 

I arrived awestruck to the grand 
open-air lobby, which perfectly frames a 
massive infinity pool dropping down into 
the Sea of Cortez below. Panama-hatted 
waiters buzzed around ten cascading 
swimming pools, carrying fresh cocktails 
and snacks from Nak Grill & Bar. I learned 
that every room and suite boasts wide 
balconies with unobstructed sea views—
the perfect places from which to sip the 
resort’s tasty welcome cocktail, a spiked 
riff on the classic Arnold Palmer.

My first night, I headed to the chic 
Café des Artistes, where I sat on the 
outdoor patio and listened to the waves 

break as I enjoyed Chef Thierry Blouet’s 
fabulous soft-shell crab appetizer and 
classic pumpkin soup. Most mornings I 
had made-to-order omelets al fresco at 
Úa Culinary Artisans, surrounded by the 
property’s perfectly manicured pool area.

In the spirit of staying outside, I 
booked two day trips though the in-
house Tamaral Adventure Center. Marco 
Larios, from High Tide Sea Expeditions, 
was my boundlessly energetic guide. 
On day one, we kayaked to the famous 
Arch, the most photographed natural 
phenomenon in Cabo San Lucas, then 
stopped for a snorkel where I watched 
schools of clown fish swim around me 
and saw a sea lion twirling underwater 
like a thick-bodied ballerina. But the 
real excitement happened the next day, 
when we went paddleboarding at Santa 
Maria beach. As we headed out of the 
beach’s natural cove, Marco pointed to 

a rare sight—a blue whale had surfaced 
about 200 feet away, and I watched as 
it flipped back into the water, sending 
up its tail as goodbye. I thought it would 
be the most miraculous thing I could 
see in one day until Marco’s second 
sighting: a huge sea turtle. I followed 
that graceful ocean relic as well as my 
plastic flippers allowed, watching it use 
its large front arms to spin from side to 
side as tropical fish darted all around. 

Only in the majestic warm waters of 
Los Cabos could I encounter so many 
sea creatures in just two days. Marco 
and I had become quite the team by the 
time we wrapped up our last snorkel and 
split a granola bar on the beach. As he 
dropped me off for the last time he said, 
“I don’t want you to leave.” And when it 
came to the people, the hotel and the 
natural splendor of this incredible place, 
the feeling was completely mutual.

OUTDOOR ALLURE

This page: The JW MARRIOTT LOS CABOS 
BEACH RESORT & SPA’s infinity pool faces the 
Sea of Cortez. Opposite page, clockwise from 
top left: An inspired presentation at Café des 
Artistes. Snorkeling below Cabo’s iconic Arch. 
An oceanside libation from Nak Grill & Bar. 
Boating at the tip of the Baja Peninsula.
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San José del Cabo’s 
Movimiento Art offers a 
stylish space for visitors to 
appreciate contemporary 
Latin American works.
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del Cabo. When Odile hit, he kept all his employees 
on the payroll as the town recovered, and when it was 
time to reopen, he instantly realized that wine wasn't 
exactly on a lot of people’s shopping lists. But if there 
is one thing that everyone always wants, it’s coffee. 

A frequent traveler to California to scout for wines, 
he had seen the coffee revolution happening in the 
San Francisco Bay area and decided to bring that 
sophisticated sensibility to San José by adding a cof-
fee bar at his downtown wine shop. “It wasn’t a big 
investment, and it gave people a place to go, a place 
to talk,” Cubilla says.

The tasting room and coffee shop at Flora Farm 
was his next act, one that he admits might not have 
happened if Odile had never come. “I made one coffee 
blend called Unstoppable,” he says. “In honor of Cabo, 
for our unstoppable spirit after Odile.”

THE NEW DOWNTOWN 
“San José was a nice town before Odile — a little rustic, 
though,” says David Camhi, the energetic founder and 
co-owner of La Lupita Taco & Mezcal, a new culinary 
star situated in the preserved downtown San José, which 
is a quick 15-minute ride from the JW MARRIOTT 
LOS CABOS BEACH RESORT & SPA. “After Odile, 
everything was destroyed, and suddenly there was 
opportunity to remodel and rebuild.”

Camhi and his partner, the restaurant’s head chef 
and compact fireball Pia Quintana (both are Cabo 
veterans who met while working at the five-star 
Las Ventanas Resort) saw that there was a need for 
a true Mexican restaurant that reflected the com-
munity — not just a spot for tourists looking for 
guacamole and cheap beer.

They created a menu based on the simple food they 
served in their homes or found on the streets and back 
alleys of Mexican towns. The inspiration for the simple 
and delicious Baked Regional Cheese appetizer was 
a dish Quintana discovered on a trip to the Yucatan 
jungle, while the Cheese Crust Pastor (a succulent 
pork taco wrapped in a cheesy crust) was based on a 
popular Mexico City street food. They also offer hand-
crafted Mezcal from small producers they have sought 
out and befriended.  

“We didn’t know if people would order it,” Quintana 
says. “People look at the menu and say, ‘That many 
pesos for a shot of Mezcal?’ But once we tell them the 
story, explain that these Mezcal maestros literally live in 
the fermentation plants for part of the year, they get it.” 

Just a block away, the recently opened Aniza by 
Razz Mexican Art Boutique also features work from 

hyper-small producers — many whom are friends, 
family and former students of the boutique’s two 
owners, Aniza Paredes and Lisandro Silva. “We 
wanted a place where the artists we love could show-
case their work,” Paredes explained. “It’s more out 
of passion than making money. We are running this 
like a gallery, only taking a small commission when 
something sells.”

The couple hails from in and around Mexico City 
and is attracted to the historic sewing that comes from 
Hidalgo and art-etching techniques that were once 
used to create political fliers. Their small but bright 
shop is filled with unique and handmade pieces that 
mix traditional crafts with modern trends, like leather 
handbags with sewn panels and one-of-kind pieces 
from local design brand LUNDII.

Around the corner is Movimiento Art, a start-up 
gallery helmed by Marylin Bisso, herself a newcomer to 
the city. The move was strategic — she had researched 
other major cities in Mexico, but in San José del Cabo, 

she found the community she was looking for. “There 
is an association of galleries and other businesses that 
is working hard to improve this city every day,” she 
told me. “When I saw this, I wanted to join.” 

Unlike many galleries in the downtown that mainly 
show work from just one or two artists (who are also 
sometimes owners of the gallery), Movimiento Art 
showcases only up and coming contemporary artists 
from Latin America. Hanging on her gallery walls on 
my visit were, among others, gorgeous color-streaked 
canvases by Mexican artist Francisco Valverde and bold 
art deco-styled paintings by Colombian artist María 
Fernanda Cuartas.

A new era has arrived in San José del Cabo — one 
that began with a hurricane but that now proceeds 
with a revitalization that has changed the city into a 
cutting-edge destination with world-class restaurants, 
shops and galleries. As I stood in the main square for 
the last time and looked at the huge Mexican flag flying 
against a brilliantly cloudless sky, I was floored by the 
tenacity and spirit that this town has shown. Instead of 
being laid low by Odile, San José del Cabo has risen to 
reconnect with its roots.  p

“ EVERYTHING WAS DESTROYED, AND 
SUDDENLY THERE WAS OPPORTUNITY 
TO REMODEL AND REBUILD.”
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MOODY HUES

SERENITY NOW 
Airy, tranquil and 

composed, the 
dreamy blue of 

Serenity is a respite 
from frenetic times.
THIS PAGE: Ruffle dress 

(US$895) by Clear by 
Kai Milla (curatorla.com). 

18-karat gold earrings 
(US$880) by  

Brooke Gregson  
(net-a-porter.com).

RIGHT: Cotton dress (price 
upon request) by Mara 

Hoffman (marahoffman.
com). Enamel earrings 

(US$195) by Tory Burch 
(toryburch.com). Silver 

bracelets (US$525) 
by David Yurman 

(davidyurman.com). 
Loafers (US$395) by 

Mulberry (mulberry.com).

PAGE 14: Dress (US$1,700) 
by Patricia Bonaldi 

(patriciabonaldi.com.br). 
Headband (US$800) by 

Jennifer Behr (jenniferbehr.
com). Silver bracelet (by 

special order) by Mimi 
Prober (mimiprober.com). 

Morganite, aquamarine and 
beryl earrings (US$38,000) 

by Helen Yarmak 
(helenyarmak.com).

THE EXPERTS AT PANTONE HAVE SPOKEN: 
ROSE QUARTZ AND SERENITY RULE 2016  

AS THE COLORS OF THE YEAR
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SERENITY NOW 
Airy, tranquil and 

composed, the 
dreamy blue of 

Serenity is a respite 
from frenetic times.
THIS PAGE: Ruffle dress 

(US$895) by Clear by 
Kai Milla (curatorla.com). 

18-karat gold earrings 
(US$880) by  

Brooke Gregson  
(net-a-porter.com).

LEFT: Cotton dress (price 
upon request) by Mara 

Hoffman (marahoffman.
com). Enamel earrings 

(US$195) by Tory Burch 
(toryburch.com). Silver 

bracelets (US$525) 
by David Yurman 

(davidyurman.com). 
Loafers (US$395) by 

Mulberry (mulberry.com).

PAGE 14: Dress (US$1,700) 
by Patricia Bonaldi 

(patriciabonaldi.com.br). 
Headband (US$800) by 

Jennifer Behr (jenniferbehr.
com). Silver bracelet (by 

special order) by Mimi 
Prober (mimiprober.com). 

Morganite, aquamarine and 
beryl earrings (US$38,000) 

by Helen Yarmak 
(helenyarmak.com).

PHOTOGRAPHS BY BLAIR GETZ MEZIBOV  
CREATIVE DIRECTION BY MARCUS TEO
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IN THE PINK
Though soft and gentle, Rose Quartz is no wallflower. This soothing shade 

makes a persuasive case for the most flattering color of all time. 
THIS PAGE: Cotton jumpsuit (US$300) by Tommy Hilfiger (tommy.com). Bronze earrings (US$225) by 

Aoko Su (aokosu.com). Vintage tank watch (US$6,000) by Cartier (tourneau.com).

LEFT: Gold silk brocade dress (US$5,990) by Akris (akris.ch). Mink jacket (US$22,400) and gold and 
aquamarine ring (US$18,000) by Helen Yarmak (helenyarmak.com). Bronze with gold fill earrings 

(US$100) by Aoko Su (aokosu.com).
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COLOR THEORY
Choosing two hues 

for their annual 
selection was a 

first for Pantone. 
The decision was 

symbolic: The pairing 
is a “color snapshot” 

of the modern mood.
THIS PAGE: Cotton shirt 

with cuffs (US$1,190), 
silk skirt (US$730) and 
wool coat (US$3,475) 
by Ermanno Scervino 
(ermannoscervino.it). 

Enamel earrings (US$195) 
by Tory Burch (toryburch.

com). Loafers (US$395) by 
Mulberry (mulberry.com).

LEFT: Cotton dress 
(US$495) and shoes 

(US$575) by Tory Burch 
(toryburch.com). Swarovski 

crystal headband 
(US$825) by Jennifer Behr 
(bergdorfgoodman.com). 

Glamazon 18-karat gold 
earrings (US$1,295) by 
Ippolita (ippolita.com).

MARKET EDITOR: 
JAZMIN GONZALEZ

HAIR: 
MATTHEW TUOZZOLI

 MAKEUP:  
YUMI KAIZUKA

PRODUCED BY: 
CLARISSA MORALES

FdJWSP16_58_Fashion.indd   63 2/17/16   3:16 PM

http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=63&exitLink=http%3A%2F%2FJWMARRIOTT.COM
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=63&exitLink=http%3A%2F%2Fmulberry.com
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=63&exitLink=http%3A%2F%2Ftoryburch.com
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=63&exitLink=http%3A%2F%2Fbergdorfgoodman.com
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=63&exitLink=http%3A%2F%2Fippolita.com
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=63&exitLink=http%3A%2F%2Ftoryburch.com
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=63&exitLink=http%3A%2F%2Ftoryburch.com


JWM MAGAZINE64 JWMARRIOTT.COM JWMARRIOTT.COM

MUST EVERY GREAT SPARKLING WINE COME FROM CHAMPAGNE?

BY BRUCE SCHOENFELD 
PHOTOGRAPH BY CHRISTINE BLACKBURNE
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I posed that question recently to Francisco Cunha, who runs the staff at 
Belcanto in Lisbon, and his answer was unequivocal. “I believe so,” Cunha 
told me. The only restaurant in the Portuguese capital with two Michelin stars, 
Belcanto is a showpiece for the nation’s gastronomy. It serves only domestic 
bottlings — except for Champagne. “Other sparkling wines, including some 
Portuguese wines, can be very good,” Cunha says. “But in Champagne, they 
have 400 years of experience. We believe nothing compares.”

And yet, beneath the jagged peaks of the Dolomites in northern Italy, the 
enologist and winery owner Marcello Lunelli is challenging that notion. Using 
Chardonnay, the grape variety of Champagne’s blanc de blancs, and the same 
production method, Lunelli’s Cantine Ferrari Trento turns out supremely 
elegant wines with characteristics all their own. “We are not trying to make 
Champagne,” Lunelli stresses. “We are Italian, not French.” His grapes are 
grown on mountain slopes at far higher altitudes than Champagne’s gentle 
hills. “So our wines,” he says, “will taste totally different.”

Cantine Ferrari’s top cuvée, the Giulio Ferrari Riserva del Fondatore, 
retails for $115 in the United States, more than most vintage Champagne. 
So clearly, Lunelli isn’t looking to entice consumers with value. Instead, 
he is hoping to redefine the category. But it’s not an easy task, given that 
Champagne has long remained unchallenged at the top. “Tradition plays 
a huge role in our selection of wines,” says Noah May, a specialist for 
Christie’s auction house. “There’s a joyful, celebratory quality that a bottle of 
Champagne brings to any occasion.” But May acknowledges that producers 
outside of France are bringing exceptional quality to these bubbly bottles 

All That 
Sparkles

A HANDFUL OF WINEMAKERS AROUND  
THE WORLD ARE CHALLENGING THE NOTION 

THAT THE BEST SPARKLING WINES ONLY COME 
FROM ONE REGION IN FRANCE.

MUST EVERY GREAT SPARKLING WINE COME FROM CHAMPAGNE?

BY BRUCE SCHOENFELD 
PHOTOGRAPH BY CHRISTINE BLACKBURNE
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of joy. “As a proud Englishman, I’m delighted to say that these 
days English sparkling wines can truly hold their own in taste tests 
against the wines of Champagne,” he notes. “Indeed, some of the 
greatest examples have won in international wine awards, much to 
the chagrin of the Champenois.”

RAISING THE STANDARD
Suddenly, it seems, winemakers aiming to challenge Champagne 
are turning up all over the globe. Off the coast of mainland 
Australia, Ed Carr channels the Tasmanian sun into sparkling 
wines of intense purity. On the chalky soils of southern England, 
Champagne connoisseur Dermot Sugrue believes he has the condi-
tions to match the best that his favorite wine region can produce. 

And just 130 miles southeast of Champagne, Domaine Albert 
Boxler is making a sparkling Crémant d’Alsace that goes places 
Champagne can’t reach. “I want to make a wine that expresses 
this particular site,” says proprietor Jean Boxler. “My vines are 
very old. I keep my yields very low. Instead of picking the grapes 
before they’re fully ripe, as some people do, I use my ripest grapes. 
The result is a wine that tastes like no other.”

Taken together, they make a formidable case for reconsider-
ing Champagne’s monopoly on greatness. “We have grower 
Champagne, but we also feature other amazing sparkling wines,” 
says Rachael Lowe, the beverage director at Chicago’s renowned 
Spiaggia Restaurant. “I know those English sparkling wines, and 
the quality in those places is getting better and better.”

Even Champagne lovers, such as Christie’s May, consider the 
emergence of new sources for world-class sparkling wine an excit-
ing development. “It’s thrilling to discover new expressions,” he 

says. “The recent advances and improvements in the production of 
sparkling wines have been a joy to observe.”

WORTHY ENDEAVORS
The emergence of these superior sparkling wines happened very 
slowly, then suddenly. Until 2000, for example, Lunelli’s father 
and uncle ran Cantine Ferrari Trento as a typical family business. 
Quality was important, but their ambition was modest.

When Lunelli took control, he wanted to do better. First, he 
converted many of the 500 vineyards from which he buys grapes to 
organic farming. He upgraded technology, using nitrogen to limit 
the need for flavor-deadening sulfur. In better vintages, he dedicates 
the grapes from his best vineyard to make 35,000 statement bottles 
of the Giulio, named after the company’s founder. “People taste it,” 
says Lowe, “and say, ‘Wow, I never knew about this!’”

In Southern England, Pip Goring caught sight of land that had 
been in her husband’s family since the 18th century and envisioned 
a vineyard. Newly arrived from South Africa in 1972, she was told 
that grapes of quality couldn’t grow in a cool, damp climate. By 
2006, after temperatures had warmed and a striking resemblance 
to the soil of Champagne had been discovered, English sparkling 
wine had become a reality. “They realized, ‘This isn’t just some 
whim of Pip’s,’ ” she says now. “‘It might actually make sense.’ ”

She and her husband, Harry, planted 16 acres of Chardonnay, 
Pinot Noir and Pinot Meunier, Champagne’s three varieties. They 
named their venture Wiston Estate, bought an antique press, then 
sought a winemaker. Dermot Sugrue had worked in Bordeaux, but 
Champagne was his aspiration. He saw the site and fell in love. 
“Pure chalk on a slope,” he says. “It’s the ideal place for what I 

“WE ARE NOT TRYING TO MAKE 
CHAMPAGNE. WE ARE ITALIAN, 

NOT FRENCH, SO OUR WINES WILL 
TASTE TOTALLY DIFFERENT.” 
—MARCELLO LUNELLI OF GIULIO FERRARI

“INSTEAD OF PICKING THE 
GRAPES BEFORE THEY’RE FULLY 

RIPE, AS SOME PEOPLE DO,  
I USE MY RIPEST GRAPES. THE 

RESULT IS A WINE THAT TASTES 
LIKE NO OTHER.” 

—JEAN BOXLER OF DOMAINE ALBERT BOXLER
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says. “The recent advances and improvements in the production of 
sparkling wines have been a joy to observe.”

WORTHY ENDEAVORS
The emergence of these superior sparkling wines happened very 
slowly, then suddenly. Until 2000, for example, Lunelli’s father 
and uncle ran Cantine Ferrari Trento as a typical family business. 
Quality was important, but their ambition was modest.

When Lunelli took control, he wanted to do better. First, he 
converted many of the 500 vineyards from which he buys grapes to 
organic farming. He upgraded technology, using nitrogen to limit 
the need for flavor-deadening sulfur. In better vintages, he dedicates 
the grapes from his best vineyard to make 35,000 statement bottles 
of the Giulio, named after the company’s founder. “People taste it,” 
says Lowe, “and say, ‘Wow, I never knew about this!’”

In Southern England, Pip Goring caught sight of land that had 
been in her husband’s family since the 18th century and envisioned 
a vineyard. Newly arrived from South Africa in 1972, she was told 
that grapes of quality couldn’t grow in a cool, damp climate. By 
2006, after temperatures had warmed and a striking resemblance 
to the soil of Champagne had been discovered, English sparkling 
wine had become a reality. “They realized, ‘This isn’t just some 
whim of Pip’s,’ ” she says now. “‘It might actually make sense.’ ”

She and her husband, Harry, planted 16 acres of Chardonnay, 
Pinot Noir and Pinot Meunier, Champagne’s three varieties. They 
named their venture Wiston Estate, bought an antique press, then 
sought a winemaker. Dermot Sugrue had worked in Bordeaux, but 
Champagne was his aspiration. He saw the site and fell in love. 
“Pure chalk on a slope,” he says. “It’s the ideal place for what I 

want to produce, which is a wine with the purity, the piercing bril-
liance, of the best Champagne.” 

With his latest vintages, notably the 2011 Wiston South Downs 
Rosé, which retails for about $45, he has achieved it. The pinpoint 
crispness marks it as a serious wine that would entice a fan of 
austere Champagnes, such as Pommery’s classic Cuvée Louise. 
“We naturally produce fruit with the characteristics to make very 
age-worthy wines with finesse and elegance,” Sugrue says. “The 
growing season is long, so you get this beautiful expression.” 

The English wine industry is young, but Wiston isn’t a one-off. 
Producers such as Ridgeview and Nyetimber are making compa-
rable wines. That seems to point the way for the region to become 
one of the world’s prime sources for sparkling wine, a develop-
ment Sugrue believes is “almost inevitable.”

Ed Carr’s journey has been longer. He began searching for 
sites around Australia to make premium sparkling wine in 1988. 
By 1995, he’d found Tasmania. “We realized the farther south 
we could get, the better we’d be,” he said. These days, he keeps 
his House of Arras wines aging on their yeasty deposits, or lees, 
for as long as 10 years, far longer than even vintage Champagne. 
That helps make their lifespan gloriously long. His current vintage 
releases are from 2005. His top cuvée in the market, the Late 
Disgorged Vintage, is the 2002. 

Over time, the exuberance in his wines mellows into an elegant 
middle age. “We always get compared to Champagne,” says 
Carr. “I take it as a compliment. But we’re growing on ancient 

soil, at 42 degrees south, and on an island. Our wines are rich, 
with bright ripe fruit. They reflect Tasmania, where they’re from. 
I believe the quality is comparable, but this is decidedly not 
Champagne. It’s a different style.”

FRANCE’S OTHER REGION
Albert Boxler isn’t known as a sparkling wine company. Since 
just after World War II, it has been commercializing table wines, 
notably Riesling, Pinot Blanc and Gewürztraminer, from land that 
has been family-held for more than three centuries. 

But Alsace is also France’s second region for sparkling wine; 
its Crémants are made using the identical methodology that 
Champagne houses use. Boxler’s are made from specific vineyard 
parcels of the Chardonnay sibling Pinot Auxerrois, blended with 
Pinot Noir and Pinot Blanc. The result, paradoxically, tastes less 
like Champagne than most other sparkling wines. The 2012 I 
tasted recently was delightfully crisp, like dry cider.

In most countries, Crémant d’Alsace costs no more than the 
equivalent of $35. It’s typically aged on its lees only a few years 
and is meant to be drunk soon after release. “We make so little, so 
we bottle it after three or four years because there’s a great desire 
for it,” Boxler says. “But my ambition in the coming years is to 
keep it on the lees longer, especially considering the quality of the 
wine we make now. Aging on the lees is the way to make a great 
sparkling wine, just as in Champagne. And as in Champagne, we 
now know that we have the grapes to do it.”  p

“OUR WINES ARE RICH, WITH 
BRIGHT RIPE FRUIT. THEY REFLECT 

TASMANIA, WHERE THEY’RE 
FROM. I BELIEVE THE QUALITY 
IS COMPARABLE, BUT THIS IS 

DECIDEDLY NOT CHAMPAGNE. IT’S 
A DIFFERENT STYLE.” 
—ED CARR OF HOUSE OF ARRAS
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EXCLUSIVE JET MEMBERSHIP
Since 1997, Nicholas Air 
has provided a private 
jet membership club 
with access to a 
privately owned, 5 year 
and newer fleet, 
including the new 
Citation Latitude. To 

join, you must first be referred by a member or accepted  
by the club committee. Programs available are Jet Cards,  
Jet Lease, and Jet Shares. They serve the U.S., Canada, 
Mexico, and Caribbean.

nicholasair.com

LEATHER LUXURY
Spring’s serene flavors are sweetly highlighted  
in the Peach & Nude pebbled Italian leather  
“Liz” Mini Cross Body handbag from Le Vian 
Luxury.™ The debut collection by legendary  
fine jewelry designer Le Vian® expertly unites  
the “eye of a jeweler” with luxurious Italian-  
made leather accessories with strawberry  
flavored hardware. Available at select  
Jared the Galleria locations.

jared.com

PAVÉ PERFECTION
Simon G. Jewelry’s stunning ring features  
the combination of rose, white, and yellow  
18k gold in an overlapping design containing 
1.85 ctw of white pavé-diamonds. This  
piece is just one example of the timeless 
craftsmanship and quality that is inherent  
to the family-owned Simon G. brand.

simongjewelry.com

FUN IN THE SUN
Colorful blooms and long-lasting comfort define these 
boardshort-style Tommy Bahama Coasta Breton Blooms 
swim trunks. Soft, quick-drying polyester is printed  
with a contemporary flowers-and-stripes design.  
They’re a must-have for good times by the water’s edge.

tommybahama.com

BRONZE AGE
This visionary technique by Zoltan David of 
marrying precious metals and bronze creates 
the groundbreaking art of the Bronze Age 
collection. As the living metal bronze 
develops its unique patina, the precious 
metals of Gold and Platinum maintain their 
original luster forever. This metal alchemy, 
with the addition of fine gems, brings  
a new and sophisticated dimension to high 
jewelry. Fine Chalcedony in Blued Bronze  
and Platinum with 24K Gold inlay—$8,500.

zoltandavid.com

marrying precious metals and bronze creates 

SHOPPING & DINING
Royal Hawaiian 
Center is the premier 
shopping, dining  
and entertainment 
destination in Waikīkī. 
More than 110 shops 
and restaurants 
excite every taste 
between Fendi and 
The Cheesecake Factory.  
Open daily from 10am to 10pm. 
Enjoy complimentary Hawaiian 
cultural activities, classes,  
events and performances.

royalhawaiiancenter.com

 JWM_Unparalleled_Spring2016_FINAL_CC.indd   1 2/22/16   9:30 AM
JWSP16100_JWM_Promo.indd   1 2/22/16   9:54 AM

http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=68&exitLink=http%3A%2F%2Fnicholasair.com
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=68&exitLink=http%3A%2F%2Fjared.com
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=68&exitLink=http%3A%2F%2Fsimongjewelry.com
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=68&exitLink=http%3A%2F%2Fwww.tommybahama.com
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=68&exitLink=http%3A%2F%2Fzoltandavid.com
http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=68&exitLink=http%3A%2F%2Froyalhawaiiancenter.com


JWM MAGAZINE 69JWMARRIOTT.COM

JW EXPERIENCE

PACKAGES + EXTRAS 70

FACES + PLACES 72

SPOTLIGHT 74

HOTEL LISTINGS 78

FdJWSP16_69_JWOpener.indd   69 2/17/16   4:06 PM

http://www.jwm-digital.com/jwmarriott/spring_2016/TrackLink.action?pageName=69&exitLink=http%3A%2F%2FJWMARRIOTT.COM


JWM MAGAZINE70 JWMARRIOTT.COM

PACKAGES + EXTRAS

AROUND THE GLOBE
Across the world, regional delights and unexpected indulgences 
ensure a most memorable journey for JW guests.

SLEEP IN FOR THE  
CURE IN ATLANTA
Support breast cancer research while you
prepare for a 5K run in winning style at the 
JW MARRIOTT ATLANTA BUCKHEAD. 
Just steps from the Komen Atlanta 
Race for the Cure start/finish line, JW 
makes it easy to participate with its 
Sleep In for the Cure package. Reserve 
your room for Friday, May 6, or make a 
weekend of it and enjoy deluxe accom-
modations: continental breakfast for 
two; complimentary self-parking at the 
hotel; two pink running ribbons; a $25 
Buckhead dining card with any $50 
purchase; and a 10% Macy’s Savings 
Pass, which can be used at the Lenox 
Square Macy’s connected to the hotel. 
The JW will make a $10 donation to 
Komen Greater Atlanta for each room 
booked with the package.

AN UNFORGETTABLE SURABAYA ADVENTURE
Majestic Mount Bromo in Java, Indonesia, 
is an active volcano that mesmerizes with 
its spectacular views, stunning landscapes 
and legendary rituals. Now through year-
end, guests of JW MARRIOTT SURABAYA 
can embark on an adventurous journey to 
this iconic national park with the Bromo 

Midnight package that includes a one-night 
stay in a Deluxe Premium room; dinner for 
two at The Pavilion Restaurant; breakfast 
for two at Bromo Permai; two-way trans-
port to Mount Bromo; a coffee break at 
Cemoro Lawang; and a Jeep 4WD for two 
including driver and tour guide. The trip 

starts at 1 a.m. with an approximately three 
and a half hour drive to enjoy a spectacular 
sunrise over Mount Bromo. Return to the 
hotel around 1 p.m. to refresh in the resort-
like pool before late checkout at 4 p.m. Or 
extend the stay another night with a 50% 
discount off the best available rate.

JW HOUSTON DOWNTOWN 
HAS GONE TO THE DOGS
Don’t be surprised when you are greeted by a 
perky four-legged staff member at the year-
old JW MARRIOTT HOUSTON DOWNTOWN. 
Sir Griffin is an adorable mixed pug that made 
an indelible impression when he strutted his 
stuff during a special charity pet fashion show 
featuring rescue puppies held at the hotel last 
spring. It was love at first sight for the hotel’s 
associates and soon Sir Griffin, named for the 
iconic symbol of the JW brand, had become a 
permanent fixture at the hotel. With the official 
title of Pet Director, Sir Griffin keeps tabs on 
the staff, greets guests and has even helped 
develop a special Pet package—which includes 
a play date with the hospitable pup—for 
guests traveling with their furry companions. 
Best of all, he continues to make appearances 
at events to raise awareness of pet adoptions, 
a cause close to the hotel’s heart.
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FALL IN LOVE 
WITH A WEEKEND
IN CARACAS
With an exciting city to explore, 
mouthwatering Latino cuisine 
and a range of misty, coastal 
mountains surrounding the city 
to inspire your inner romantic, a 
weekend in Caracas is surely the 
perfect way to while away the 
time with the one you love. The 
JW MARRIOTT CARACAS sets 
the stage for this passion play 
with the Experience Romance 
package, which includes a bottle 
of sparkling wine and chocolate-
covered strawberries upon arrival; 
a bu� et breakfast for two adults 
at Restaurant Sur or through room 
service; a 20 percent discount on 
dinner; a 30-minute massage per 
person per stay; and a late 4 p.m. 
checkout. The package is available 
on Friday and Saturday nights.

DISC GOLF ADDED TO THE 
REPERTOIRE AT CANADA RESORT
The increasingly popular sport of disc golf has 
made its way to JW MARRIOTT THE ROSSEAU 
MUSKOKA RESORT & SPA. Disc golf o� ers a 
unique spin on regular golf, using a Frisbee and 
metal baskets instead of a club and holes in the 
ground. Now played in about 40 countries around 
the world, disc golf allows guests to get active 
while enjoying the beautiful surroundings that 
make Muskoka the perfect place to connect with 
nature. Lucky guests may even be able to catch 
glimpses of wildlife, such as deer, foxes and rabbits, 
while they play. Best of all, there’s no need to pack 
your clubs, and yet you can still enjoy the camara-
derie that golfers crave.

SWEATING IT OUT IN LUXURIOUS LOS CABOS
Temazcal is a traditional steam bath that 
has been used for both healing and ritual 
purposes in Mexico for hundreds, if not 
thousands, of years. Ancient Mexicans 
used Temazcal to forge a deep connection 
with Mother Earth and promote nervous 

system and skin cell renewal. Not unlike 
their indigenous ancestors, many in Mexico 
today still use the purifying practice for 
its physical healing properties, as well as 
a deep cleansing experience for the mind, 
spirit and soul. At the new JW MARRIOTT 

LOS CABOS BEACH RESORT & SPA, a 
modern version of Temazcal is housed at 
the resort’s Jasha Spa, where guests can 
avail themselves of its holistic well-being 
benefi ts, while experiencing local traditions 
and culture in an unparalleled way.

FALL IN LOVE FALL IN LOVE 

derie that golfers crave.

OLIVES RIPE FOR THE 
PICKING IN VENICE
Though it was closed during the winter season, 
the JW MARRIOTT VENICE RESORT & SPA was 
anything but dormant, as it worked ardently to 
create more distinctive experiences for future 
guests. This past fall, the resort organized its 
fi rst olive harvest to produce the inaugural “Isola 
delle Rose” olive oil. Although most of the olive 
oil in Italy is produced in the southern regions, 
the unique microclimate of the resort’s island 
allows tropical plants and an olive grove to thrive 
and produce. The resulting homegrown product 
is now available for use by chefs in the resort’s 
kitchens and culinary school. 
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FACES + PLACES

HAPPENINGS
From a star-studded awards show to a literacy drive, 
the JW Marriott family has a standout season.

UNCORKING THE CRAFTSMANSHIP OF 
CHAMPAGNE IN MACAU
In an exclusive event with premium Champagne brand Perrier-Jouët, 
the JW MARRIOTT MACAU took an enriching approach, immersing 
attendees in the beauty and craftsmanship of French Champagne, 
a passion many JW guests share. The immersive tasting event, held 
at The Lounge, was led by Perrier-Jouët Brand Ambassador Marie 
Alasseur, who guided guests through a 10-course menu of canapés 
featuring ingredients and flavors to bring out the delicate fragrance 
of the golden sparkling wine. JW and Perrier-Jouët plan to continue 
their instructive partnership with a class on artful floral arrangements, 
which also capture the floral aromas of Perrier-Jouët Belle Epoque. 
Brand Ambassador of Perrier-Jouët Marie Alasseur introduces the  
Champagne flavors to guests.

GROSVENOR HOUSE PROUD TO HOST  
PRIDE OF BRITAIN AWARDS
For the sixth consecutive year, the JW MARRIOTT LONDON 
GROSVENOR HOUSE rolled out the red carpet for the Pride of 
Britain Awards, which it was honored to host in the hotel’s Great 
Room. The biggest event of its kind in the UK since it debuted in 
1999, the televised awards show honors unsung heroes and attracts 
many A-list celebrities who, like presenters David Beckham and 
Simon Cowell, attend to celebrate the achievements of these truly 
remarkable people. From a first-responder team that rescued a 
severely injured passenger from a disabled rollercoaster to an 
11-year-old boy who used CPR to save his dad’s life, the diverse 
group of heroes enjoyed being the true stars of the night. 
Presenter David Beckham was there to honor the heroes.

LAS VEGAS TAPS INTO THE  
CRAFT BEER CRAZE
The JW MARRIOTT LAS VEGAS RESORT & SPA hosted the first 
annual Southwest Beer Festival, with part of the proceeds benefit-
ing the Epicurean Foundation. The festival took place at the resort 
pool, where guests enjoyed a live DJ, finger food and unlimited 
tastings of highly regarded microbrews from 13 craft breweries 
based in California, Nevada, New Mexico, Texas, Arizona and Utah.
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PRIZING ECLECTIC ART IN GRAND RAPIDS
It’s called ArtPrize, and for 19 days, three square miles of downtown Grand Rapids, Michigan, 
become an eclectic gallery where art in all forms pops up in some of the most expected—and 
unexpected—places. The JW MARRIOTT GRAND RAPIDS became one of the “pop-up” galleries, 
displaying everything from large sculptures to unique paintings in the hotel’s public areas and 
exterior spaces. As in years past, the hotel served as a central gathering place for event attendees 
who ate, drank and enjoyed the lively conversations the displayed art provoked.

JW MARRIOTT JAKARTA 
MAKES LITERACY A 
COMMUNITY PROJECT
The JW Spirit to Serve took a literary 
turn at the JW MARRIOTT JAKARTA, 
where hotel associates donated 345  
children’s books to support the under-
privileged community at Galuga landfill 
in Bogor, West Java. Delivered through 
the Mobile Library Program of a local 
nongovernmental organization, the 
books are a much-needed resource to 
improve literacy within the community 
and promote reading from an early age. 
The associates underscored their com-
mitment by spending a day with many 
of the Galuga children, filled with story-
telling, coloring and origami. In addition 
to the books, associates donated up to 
150 goodie bags of school supplies, 50 
children’s floor mats and 52 packages of 
basic supplies, including necessities like 
rice, sugar and cooking oil. 
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SPOTLIGHT

The culinary passions of JW guests cut 
a wide swath through the gastronomic 

universe. There are those who yearn for a 
local delicacy, or for fare so fresh it was 
literally harvested from the chef’s garden 
that morning, or for an innovative spin on 
a classic dish. And then there are those 
whose cravings are manifested by a taste 
for exclusivity: the unique, wholly original 
private dining experience that leaves them 
wanting more. Here, we introduce you to 
six JW hotels where private dining is an 
experience that shouldn’t be missed.

JW MARRIOTT MUSSOORIE WALNUT 
GROVE RESORT & SPA Fresh breakfast 
alongside a stream. Lunch savored among 
the pine trees. High tea poured on a farm 
overlooking the mountain range. Immerse 
yourself in the Himalayas’ ever-present 
beauty, where the resort’s chefs can even 
serve dinner in an on-property greenhouse, 
where many of the herbs are grown. 

JW MARRIOTT ABSHERON BAKU The 
private room in the hotel’s OroNero Bar & 
Ristorante is attached to the restaurant’s 

wine cellar, adding to the pairing allure 
that comes with an authentic Italian dining 
experience. Yet the most striking element 
is the “Golden Beluga” art installation, a 
magnificent sturgeon sculpture made of 
carbon fiber, 24-karat gold-plated steel 
and titanium Fomula 1 car parts. 

JW MARRIOTT VENICE RESORT & SPA 
It doesn’t get more exclusive than when 
it’s just the two of you. And it doesn’t get 
more romantic than a secluded gazebo on 
the lush grounds of a private island resort. 

CULINARY ADVENTURES
Among the sweetest of gourmet pleasures, private dining experiences afford charming intimacy, 
epicurean innovation and lasting memories. 

JW MARRIOTT INDIANAPOLIS

JW MARRIOTT MUSSOORIE 
WALNUT GROVE RESORT & SPA

JW MARRIOTT DENVER 
CHERRY CREEK

JW MARRIOTT LOS CABOS 
BEACH RESORT & SPA
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The “Corner in the Park” faces the Venetian 
lagoon and islands, creating the perfect 
backdrop for a wedding proposal or simply 
an unforgettable personalized meal with 
attentive private wait service. 

JW MARRIOTT INDIANAPOLIS This urban 
hotel’s wine room, Osteria Pronto Stanza 
Vino, provides an intimate setting for up to 
12 guests to enjoy superb dining and wine 
tasting experiences. The room includes one 
especially graceful touch: glass walls that 
allow for an open yet private atmosphere. 

In addition to being a private dining room, 
this unique space is also a working wine 
room, where servers occasionally enter to 
retrieve a bottle. 

JW MARRIOTT DENVER CHERRY CREEK
Certainly Denver has its share of cold nights, 
but two roaring fire pits at the hotel’s 
private Fireside prove just how warm and 
intimate this indoor/outdoor event space 
can be. Fireside accommodates up to 250 
people for dinner parties, culinary demon-
strations, product launches and receptions, 

where guests can savor innovative culinary 
fare created by the hotel’s award-winning 
Second Home Kitchen + Bar.

JW MARRIOTT LOS CABOS BEACH  
RESORT & SPA Executive chef Thierry 
Blouet welcomes guests to his private 
chef’s table at Café des Artistes to be 
wined and dined on authentic Mexican 
fine cuisine nuanced by French influences. 
Expect a culinary adventure prepared with 
sustainable, organic products that support 
Los Cabos’ local producers and fishermen.

JW MARRIOTT DENVER 
CHERRY CREEK

JW MARRIOTT VENICE  
RESORT & SPA

JW MARRIOTT 
ABSHERON BAKU

JW MARRIOTT LOS CABOS 
BEACH RESORT & SPA
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SPOTLIGHT

Attached to the new upscale expansion wing 
of the largest retail complex in the U.S., the 
JW MARRIOTT MINNEAPOLIS MALL OF 
AMERICA is a hotel that is redefining luxury 
in the Twin Cities, a region of enriching 
culture and culinary exploration. To the 
worldly traveler seeking authentically crafted 
experiences, this urban retreat appeals to 
foodies, outdoor enthusiasts, craft-beer 
lovers and culture enthusiasts alike, who will 
find they can venture in any direction and 
encounter an experience that mirrors their 
passions and interests.

The journey might well begin at the 
hotel’s restaurant, Cedar + Stone, Urban 
Table, which reveals a fresh and local 
influence with a commitment to source 
ingredients from within 200 miles. The 342-
room hotel is also the first JW to feature 
the brand’s residential-style Event Lounge, 
Concierge Lobby and Activity Table—all 
designed to provide guests with enriching 
public space encounters that mirror their 
passions and help them delve deeper into 
their surroundings. The hotel’s impressive 
design features clean, classic lines; natural 

light; and highly stylized touches that begin 
in the dramatic, three-story lobby area and 
extend throughout the property.

The guest experience is enhanced with a 
fitness center, an indoor pool, an Executive 
Lounge and state-of-the-art meeting and 
event spaces. The hotel is ideally located in 
Bloomington, minutes from Minneapolis–St. 
Paul International Airport and a 15-minute 
drive from the Twin Cities. The attached 
Mall of America offers instant access to 
more than 520 shops, along with a variety 
of dining and entertainment options.

A CLOSER LOOK
Minneapolis welcomes a magnificently modern hotel.

JW MARRIOTT MINNEAPOLIS MALL OF AMERICA
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ASIA PACIFIC
CHINA
 JW Marriott Beijing
�JW Marriott Beijing Central 
�JW Marriott Chongqing
�JW Marriott Hangzhou
�JW Marriott Hong Kong 
�JW Marriott Macau
�JW Marriott Shanghai 

at Tomorrow Square
�JW Marriott Shanghai 

Changfeng Park
�JW Marriott Shenzhen
�JW Marriott Shenzhen 

Bao’an
 JW Marriott Zhejiang Anji
�JW Marriott Zhengzhou
INDIA
�JW Marriott Bengaluru
�JW Marriott Chandigarh
 JW Marriott Mumbai Juhu
 JW Marriott Mumbai Sahar
�JW Marriott Mussoorie 

Walnut Grove Resort & Spa 
�JW Marriott New Delhi 

Aerocity
 JW Marriott Pune
INDONESIA
�JW Marriott Jakarta 
�JW Marriott Medan 
�JW Marriott Surabaya
MALAYSIA
�JW Marriott Kuala Lumpur
SOUTH KOREA
�JW Marriott Dongdaemun 

Square Seoul
�JW Marriott Seoul
THAILAND
�JW Marriott Bangkok 
�JW Marriott Khao Lak 

Resort & Spa
�JW Marriott Phuket  

Resort & Spa

VIETNAM
 JW Marriott Hanoi

CENTRAL AND  
SOUTH AMERICA
BRAZIL
�JW Marriott Rio de Janeiro
COLOMBIA
�JW Marriott Bogota
COSTA RICA
�JW Marriott Guanacaste 

Resort & Spa
DOMINICAN REPUBLIC
�JW Marriott Santo Domingo
ECUADOR
 JW Marriott Quito
MEXICO
�JW Marriott Cancun  

Resort & Spa
�JW Marriott Los Cabos 

Beach Resort & Spa
�JW Marriott Mexico City
�JW Marriott Mexico City 

Santa Fe
PANAMA
�JW Marriott Panama  

Golf & Beach Resort
PERU
�JW Marriott El Convento 

Cusco
 JW Marriott Lima
VENEZUELA
�JW Marriott Caracas 

EUROPE
AZERBAIJAN
�JW Marriott Absheron Baku
FRANCE
 JW Marriott Cannes
ITALY
�JW Marriott Venice  

Resort & Spa

ROMANIA
�JW Marriott Bucharest 

Grand Hotel
TURKEY
 JW Marriott Ankara
UNITED KINGDOM 
�JW Marriott London 

Grosvenor House

MIDDLE EAST & 
AFRICA 
EGYPT
 JW Marriott Cairo
KUWAIT
�JW Marriott Kuwait City
UNITED ARAB EMIRATES
�JW Marriott Dubai
�JW Marriott Marquis Dubai

NORTH AMERICA
UNITED STATES
Arizona
�JW Marriott Phoenix Desert 

Ridge Resort & Spa
�JW Marriott Scottsdale 

Camelback Inn® Resort & 
Spa
�JW Marriott Tucson Starr 

Pass Resort & Spa
California
�JW Marriott Desert Springs 

Resort & Spa
�JW Marriott Los Angeles 

L.A. LIVE
�JW Marriott San Francisco 

Union Square
�JW Marriott Santa Monica 

Le Merigot
Colorado
�JW Marriott Denver Cherry 

Creek

 

District of Columbia
�JW Marriott Washington, DC
Florida
�JW Marriott Marquis Miami
 JW Marriott Miami
�JW Marriott Orlando, 

Grande Lakes®
Georgia
�JW Marriott Atlanta 

Buckhead
Illinois
 JW Marriott Chicago
Indiana
�JW Marriott Indianapolis
Louisiana
�JW Marriott New Orleans
Michigan
�JW Marriott Grand Rapids
Minnesota
�JW Marriott Minneapolis 

Mall of America 
Nevada
�JW Marriott Las Vegas 

Resort & Spa
New York
��JW Marriott Essex House 

New York
Texas
 JW Marriott Austin
 JW Marriott Houston
�JW Marriott Houston 

Downtown
�JW Marriott San Antonio 

Hill Country Resort & Spa 
CANADA
Ontario 
�JW Marriott The Rosseau 

Muskoka Resort & Spa 

COMING SOON
Vancouver, BC, Canada
Kolkata, India
Marco Island, FL, USA
Phu Quoc, Vietnam

WHERE IN THE WORLD
No two places on earth are exactly alike, and neither are any two JW Marriott  

luxury hotels. Each offers understated elegance that perfectly reflects the authentic  
art, architecture and cuisine of its locale. That’s what makes every stay unique.

To learn more or to make a reservation, visit jwmarriott.com.

HOTEL LISTINGS
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MY PASSION

Gold Mettle 
For a master jeweler, the best  

accessories are about love, artistry  
and standing the test of time.

IF YOU THINK THE FOURTH GENERATION 
of the revered jewelers of Pforzheim, Germany-
based Wellendorff will have stiff, proper notions 
about jewelry, think again. Wellendorff may be 
more than 100 years old, and it may boast an 
illustrious heritage of providing gorgeous jewels 
to both Russian tsars and the British royal family, 
but Christoph Wellendorff, a trained goldsmith 
and head of marketing and sales for the company, 
knows that joy and meaning are what matter 
most in jewelry, just as they are in life. “My 
greatest delight is to surprise my own wife with 
jewelry,” Christoph says, adding, “and I mean 
jewelry that has special significance.”

With the aim of delighting others, Wellendorff’s 
jewelry is designed with great attention to its 
sensual, tactile properties. “For me, it is always 
about touch and feel,” Christoph says. This can 
be seen (or, rather, felt) in Wellendorff’s famous 
rope necklace, crafted of specially treated gold 
that is, as Christoph says, like silk to the touch. 
“The unique feeling is being able to recognize 
jewelry with your eyes closed. Usually, jewelry is 

judged on the basis of two dimensions: design 
and value. But we have succeeded in introducing 
a third dimension — feel. The rope and the magic 
rings feel softer and smoother on the skin, the 
neck or the finger than other jewelry.”

Christoph believes that jewelry takes on added 
significance when it has a sense of permanence, 
which lends a seriousness of purpose that 
counterbalances the pieces’ sensual pleasures. 
Christoph speaks fondly of an honored Latvian 
customer who inspired a line of “Keep Me 
Safe” enameled rings. “Her whole house was 

destroyed in a fire, and the only thing the fire 
brigade managed to salvage was a Wellendorff 
rope that had a little Guardian Angel pendant 
attached to it,” he marvels. “When she sent 
us the charred necklace to be repaired, she 
wrote a letter saying that this event showed her 
how important jewelry can be, as it was the 
only thing that she had left.” Her letter served 
as inspiration, according to Christoph. “It 
reminded us of the deep significance of jewelry, 
giving joy and protecting,” he says. “Jewelry 
goes far beyond its material value.”

Christoph believes strongly that jewelry conveys 
this power and strength to the wearer. And he’s 
not immune to its charms. “For my 50th birth-
day, my wife surprised me with a ring. Engraved 
in the ring were the names of my three children. 
Since my birthday, I have worn the ring every day. 
What connects people to a piece of jewelry is the 
story behind it, the memories and events.” 

And if the jewelry is, like Wellendorff’s, 
created from the finest gold, diamonds and 
enamel, part of a centuries-old tradition? All 
the better. Christoph takes the long view: “In 
our Wellendorff Museum, we have an Etruscan 
burial trove with a bronze sword. This show-
piece has existed for over 2,600 years. When 
was the last time you gave a gift that would last 
more than a generation?”— MARCIA LERNER

“WHAT CONNECTS PEOPLE 
TO A PIECE OF JEWELRY IS 
THE STORY BEHIND IT, THE 
MEMORIES AND EVENTS.”
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 BR-X1 THE HYPERSONIC CHRONOGRAPH
The BR-X1 is the perfect synthesis of Bell & Ross’s expertise in the world of aviation watches and master 
watchmaking: an instrument with an innovative design, produced in a limited edition of only 250 pieces. 
Lightweight and resistant, the Carbone Forgé® case of the BR-X1 is protected by a high-tech ceramic bezel with a 
rubber strap. Ergonomic and innovative, the push buttons allow the chronograph functions to be used easily and 
efficiently. Sophisticated and reliable, the skeleton chronograph movement of the BR-X1 is truly exceptional and 
combines haute horlogerie finishes with extreme lightness. Ref. BR-X1 Skeleton Chronograph - Carbone Forgé® 
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